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Table 17  International visitor arrivals: Malaysia 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   13   24   95   12   144 6.8 27.7 4.0 10.9 0.4 n.a. n.a.
1998   11   22   69   11   112 -22.0 28.1 3.1 9.2 0.3 n.a. n.a.
1999   13   26   89   12   140 24.7 26.7 3.7 11.7 0.4 0.5 3 735
2000   14   27   100   11   152 8.8 26.2 4.0 14.8 0.6 0.7 4 328
2001   13   25   98   13   149 -1.8 26.4 3.9 11.2 0.4 0.6 4 152
2002   14   26   105   14   159 6.4 26.2 4.2 11.5 0.5 0.6 3 979
2003   13   28   99   15   156 -2.1 22.3 3.5 16.2 0.6 0.6 3 765
2004   15   31   104   17   167 7.2 31.8 5.3 12.3 0.7 0.7 4 287
2005   16   31   99   19 166 -0.5 32.2 5.3 11.9 0.6 0.6 3 898
2006   17   29   83   21 150 -9.5 37.4 5.6 9.8 0.6 0.7 4 394
2007   19   32   86   22 159 6.1 36.8 5.9 10.1 0.6 0.8 4 950
2008   21   35   93   24   172 8.0 36.4 6.3 10.1 0.6 0.8 4 935
2009   22   37   97   25   181 5.0 35.7 6.4 10.1 0.7 0.9 4 828
2010   23   39   102   26   190 4.9 34.9 6.6 10.3 0.7 0.9 4 730
2011   24   41   108   28   200 5.7 34.2 6.9 10.3 0.7 0.9 4 623
2012   25   43   114   29   212 5.6 33.6 7.1 10.3 0.7 1.0 4 506
2013   27   46   120   31   223 5.5 32.9 7.3 10.3 0.8 1.0 4 374
2014   28   48   127   32   235 5.4 32.2 7.6 10.3 0.8 1.0 4 232
2015   30   51   133   34   248 5.3 31.6 7.8 10.3 0.8 1.0 4 096
2016   31   53   140   36   260 5.2 31.0 8.1 10.3 0.8 1.0 3 965
2017   33   56   147   38   273 5.0 30.3 8.3 10.3 0.9 1.0 3 838

Growth 
1997-2007 6 8 -9 10 16  - 9 2 -1 0 n.a. n.a.
2007-2017   14   23   61   16   114  - -  6 2 0 0 0 - 1 112
Growth (%)
1997-2007 44.8 34.1 -9.1 87.0 11.0  - 32.9 47.5 -7.7 36.1 n.a. n.a.
2007-2017 70.9 72.7 71.4 70.9 71.5  - -17.6 41.4 2.2 44.5 33.0 -22.5
Compound annual 
growth rate (%)
1997-2007 3.8 3.0 -1.0 6.5 1.0  - 2.9 4.0 -0.8 3.1 n.a. n.a.
2007-2017 5.5 5.6 5.5 5.5 5.5  - -1.9 3.5 0.2 3.7 2.9 -2.5

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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New Zealand 
Economic assumptions

2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 3.9 4.4 2.7 1.6 3.1 0.8 1.8 3.0 3.2
Inflation % 1.6 2.3 3.0 3.4 2.4 3.4 3.2 2.7 2.4
Home currency usd 1.72 1.51 1.42 1.54 1.36 1.31 1.44 1.49 1.49
Home currency aud 1.12 1.11 1.08 1.16 1.14 1.23 1.29 1.27 1.26
Population m 4.0 4.0 4.1 4.1 4.1 4.2 4.2 4.2 4.3

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
The New Zealand economy contracted 0.3% in the 
March quarter 2008 (compared to the previous 
quarter), reflecting falls across most leading sectors, 
notably consumption and agricultural output and 
exports (due to the prolonged drought.   
Inflation has increased at its fastest rate in 18 years, 
largely driven by increased transport and food costs 
and interest rates are at record highs (8.25%), with 
higher borrowing costs negatively impacting on 
business investment and consumption.  
In addition, consumer sentiment surveys indicate that 
consumption remained weak in the June quarter 2008, 
reflecting a further deterioration of the labour market. 
Against this backdrop, a further contraction to 
economic growth in the second quarter of 2008 may 
occur, suggesting that New Zealand may enter a 
technical recession.  At this stage, economic growth in 
New Zealand is forecast to recover moderately in the 
second half of 2008 to achieve modest growth in 2008. 
 

Market performance 
In 2007 there were 2 million outbound departures by New 
Zealand residents, up 6% compared to 2006. Australia’s share 
of the outbound market fell 0.2 percentage points to 57.5% in 
2007. 
Visitor arrivals (ABS OAD 3401.0) rose 3% to 1.1 million in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) arrivals 
increased by 2% to 786,000 (leisure makes up 69% of total 
visitors from this market). 
Visitor arrivals from New Zealand is unchanged in the January-
May 2008 period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism Research 
Australia) fell less than 1% to 12.8 million in the 12 months to 
March of 2008 compared with the same period in 2007. 
TIEV rose by 10% to $2.3 billion in the year ending March 2008. 
Leisure TIEV increased 12% to $1.6 billion in the year ending 
March 2008. 

Market commentary 
Inbound arrivals from New Zealand are forecast to increase slightly in 2008 (by 0.1%). This is a much lower rate than the 
previous year (5.8%).  Over the forecast period to 2017, inbound travel from New Zealand is expected to continue increasing but 
a much lower rate than previously forecast. 

Qantas and Air New Zealand are the largest competitors on the trans-Tasman route, accounting for over 60% of trans-Tasman 
passengers. However, demand for other airlines, such as Emirates, Jetstar and Pacific/Virgin Blue has increased. The Auckland-
Sydney route accounts for the largest proportion of traffic, followed by Auckland-Brisbane, Sydney-Christchurch and Auckland-
Melbourne. 

Australia is widely regarded as a semi-domestic destination, and will come under increasing competition as access to more 
distant low cost destinations increases. Asian destinations, such as China and Thailand, are significant threats to growth of 
trans-Tasman traffic. Pacific destinations continue to compete with Australia’s leisure product and are expected to become 
more competitive with improved infrastructure and air capacity. Long haul travel is also becoming more popular, making 
Europe, Asia and America strong competitors for Australia. This trend is reinforced by Air NZ increasing its long haul air capacity 
and modernising its long haul fleet. Travel to Europe, Asia and America pose the biggest threats along with the Pacific. A 
comparatively strong NZ dollar makes Asian, UK and US destinations more affordable.  

Air NZ carried 42% of all NZ resident arrivals to Australia in 2007 but after service cuts by the Air NZ group and Qantas, capacity 
was down 6% in 2007. The phasing out operations in 2007 by of Freedom Air phased and Air NZ seasonal cuts to its Hamilton-
Sydney, Dunedin-Sydney and Wellington-Sydney services in mid to late 2008 could become permanent if fuel prices remain 
high. Air NZ has announced plans to increase capacity from Auckland to Melbourne by replacing the A320 with B767-300 
aircraft at the end of October 2008, and a third daily A320 service to Melbourne and a further three Auckland-Sydney services at 
the end of 2008. After this, the next major changes on the Tasman air route will be in February 2009 when Emirates plans to fly 
the A380 on the Dubai-Sydney-Auckland route. However, with over 3 million seats per year on the Tasman, this will only 
change total capacity by around 2%. Recently Air NZ reduced domestic airfares by around 27% to retain market share in the face 
of domestic market entry by Pacific Blue so Australia may see increased competition for the short break market 
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Table 18  International visitor arrivals: New Zealand 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   125   199   351   11   686 2.1 14.7 10.1 18.7 1.9 n.a. n.a.
1998   129   198   370   12   709 3.5 13.3 9.4 20.1 1.9 n.a. n.a.
1999   130   198   385   16   729 2.7 14.2 10.3 20.6 2.1 1.6 2 129
2000   144   239   413   21   817 12.1 15.6 12.7 17.2 2.2 1.8 2 236
2001   147   231   417   19   815 -0.3 15.0 12.2 18.3 2.2 1.7 2 142
2002   151   192   429   19   790 -3.0 14.5 11.5 22.1 2.5 1.8 2 237
2003   156   223   441   19   839 6.2 13.6 11.4 21.8 2.5 1.8 2 181
2004   182   272   549   29  1 033 23.1 13.2 13.6 22.3 3.0 2.1 1 991
2005   197   288   577   38  1 099 6.4 14.6 16.0 23.8 3.8 2.2 2 031
2006   202   279   551   44  1 076 -2.1 14.1 15.2 23.7 3.6 2.1 1 948
2007   209   299   580   49  1 138 5.8 13.5 15.3 26.2 4.0 2.3 2 016
2008   210   300   581   49  1 139 0.1 13.5 15.4 25.2 3.9 2.4 2 125
2009   213   304   588   49  1 154 1.3 13.4 15.4 25.1 3.9 2.4 2 116
2010   218   311   602   51  1 182 2.4 13.3 15.7 25.4 4.0 2.5 2 111
2011   222   317   614   52  1 204 1.9 13.2 15.8 25.3 4.0 2.5 2 101
2012   226   323   626   53  1 228 1.9 13.0 16.0 25.3 4.1 2.6 2 085
2013   230   329   636   53  1 247 1.6 12.9 16.1 25.3 4.1 2.6 2 061
2014   234   334   647   54  1 269 1.7 12.8 16.3 25.3 4.1 2.6 2 031
2015   238   340   658   55  1 291 1.7 12.7 16.4 25.2 4.1 2.6 2 002
2016   242   346   669   56  1 312 1.6 12.6 16.5 25.2 4.2 2.6 1 973
2017   246   351   680   57  1 334 1.6 12.5 16.7 25.2 4.2 2.6 1 946

Growth 
1997-2007   84   100   229   38   452 - -  1   5   7   2 n.a. n.a.
2007-2017   36   52   100   8   196 - -  1   1 -  1 0 0 -  71
Growth (%)
1997-2007 67.5 50.2 65.4 360.8 66.0 - -8.2 52.3 39.8 112.8 n.a. n.a.
2007-2017 17.3 17.3 17.2 16.2 17.2 - -7.1 8.9 -3.9 4.7 13.1 -3.5
Compound annual 
growth rate (%)
1997-2007 5.3 4.2 5.2 16.5 5.2 - -0.9 4.3 3.4 7.8 n.a. n.a.
2007-2017 1.6 1.6 1.6 1.5 1.6 - -0.7 0.9 -0.4 0.5 1.2 -0.4

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Singapore 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 2.9 9.0 7.3 8.2 7.7 4.7 5.3 5.3 5.6
Inflation % 0.2 1.7 0.5 1.0 2.1 6.1 3.2 1.4 1.4
Home currency usd 1.74 1.69 1.66 1.59 1.51 1.37 1.33 1.31 1.27
Home currency aud 1.14 1.24 1.27 1.20 1.26 1.28 1.19 1.12 1.08
Population m 4.3 4.4 4.5 4.5 4.6 4.6 4.7 4.7 4.7

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
The economy has expanded at its slowest pace in five years 
in June quarter2008, after recording solid growth in the 
previous quarter, following a slowdown in industrial 
activity, particularly a sharp decline in biomedical output.  
Falling electronics orders from the US and Europe point to 
continued weakness in this important segment. As the 
Singaporean dollar appreciating strongly, continued weak 
export remains likely. At this stage, Asian demand 
(particularly from China)should will offset US weakness for 
the time being but if demand were to slow by more than 
expected, Singapore’s export-driven economy would suffer. 
Inflation is at a 26 year high (at 7.5%), as a global shortage 
in food staples pushes up food prices, higher 
accommodation prices and electricity tariffs drive an 
increase in housing costs, and increased petrol prices and 
taxi fares exacerbate transport costs.  
Against this backdrop, economic growth is forecast to fall 
to 5 year lows in 2008 (but remain relatively robust), and 
to improve in 2009, as inflationary  pressures ease 
(combined with a modest decrease in interest rates). 
 

Market performance 
In 2007 there were 12.7 million outbound departures by 
Singaporean residents, up 9% compared to 2006. 
Australia’s share of the outbound market fell 0.1 
percentage points to 2.1% in 2007. 
Visitor arrivals (ABS OAD 3401.0) rose 1% to 266,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals remained flat at 160,000 (leisure makes up 61% of 
total visitors from this market). 
Visitor arrivals are 1.6% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism 
Research Australia) fell 5%to 5.2 million in the 12 months 
to March 2008 compared with the same period in 2007. 
TIEV increased by 14% to $993 million in the year ending 
March 2008. (Leisure TIEV increased 10% to $405 million in 
the year ending March 2008. 

Market commentary 
Visitor arrivals from Singapore are forecast to increase by 1.5% and continue growing modestly throughout the forecast 
period, averaging 2.3% per year. There is a sizeable ‘double income no kids’ and singles market, along with a rapidly growing 
and up-market expatriate community, which has supported arrivals growth to Australia. Singapore is also an affluent market 
with a growing propensity to travel internationally with travel viewed as an integral part of life.  

As the Singapore dollar continues to weaken against the Australian dollar, the cost of travel to Australia is becoming more 
expensive. The Singaporean government is directly investing in overseas school excursions for all Singaporean students before 
they leave school, including to Australia, but coupled with a perception of destination familiarity, based on high repeat 
visitation, there is increasing complacency and less urgency to visit Australia. 

Singapore is an important aviation hub for Australia: taking flights from many key markets, including Europe, the Middle East 
and other Asian countries and providing access to Sydney, Melbourne, Brisbane, Perth, Adelaide, Darwin and Cairns.  

The boom in short haul low cost carrier seats in Singapore has increased average international travel propensities as well as 
reducing Australia’s market share of total outbound traffic. It is common that low cost carrier flights from Singapore are now 
cheaper to many destinations in the region than the fuel surcharge payable on flights to Australia.  

In 2007, international seats from Singapore to Australia were unchanged over 2006, but average load factors increased 5 
percentage points to 85%.  With most seats booked by through traffic from UK/Europe and China it was commonly difficult for 
Singapore origin traffic to find a seat to Australia.    

Singapore Airlines added seat capacity to Australia in 2008 and has further plans to do so in the remainder of the year.  The 
introduction of the first A380 on services to Sydney has assisted in the promotion of Australia.  Tiger and Jetstar are both 
increasing services on short haul aircraft between Singapore and Darwin linking with Melbourne.  Tiger has also announced 
increased services to Perth. 
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Table 19 International visitor arrivals: Singapore 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   27   26   176   10   239 7.4 14.9 3.6 26.3 0.9 n.a. n.a.
1998   30   29   175   12   247 3.2 19.7 4.9 18.2 0.9 n.a. n.a.
1999   34   29   189   14   267 8.0 17.2 4.6 24.2 1.1 0.9 3 418
2000   40   32   199   14   286 7.0 15.8 4.5 24.7 1.1 0.9 3 238
2001   38   31   210   17   296 3.6 18.9 5.6 20.3 1.1 1.0 3 389
2002   33   32   203   19   287 -3.1 18.8 5.4 20.7 1.1 1.0 3 593
2003   34   32   170   18   253 -11.7 21.8 5.5 19.2 1.1 0.9 3 431
2004   39   33   161   18   251 -0.9 17.2 4.3 26.2 1.1 0.7 2 942
2005   47   35   162   22   266 5.9 21.6 5.7 23.0 1.3 0.8 2 951
2006   57 35 135 27 253 -4.8 23.7 6.0 21.5 1.3 0.9 3 473
2007   59 35 144 26 264 4.1 22.5 5.9 21.1 1.3 1.0 3 777
2008   60   36   146   26   268 1.5 22.6 6.1 21.2 1.3 1.0 3 718
2009   62   37   149   27   275 2.6 22.5 6.2 21.2 1.3 1.0 3 615
2010   64   38   153   27   282 2.6 22.2 6.3 21.6 1.4 1.0 3 521
2011   65   39   157   28   289 2.6 22.0 6.4 21.6 1.4 1.0 3 420
2012   67   40   161   29   297 2.5 21.7 6.4 21.5 1.4 1.0 3 313
2013   68   41   165   29   303 2.1 21.5 6.5 21.5 1.4 1.0 3 196
2014   70   41   168   30   310 2.2 21.2 6.6 21.4 1.4 1.0 3 073
2015   71   42   172   31   317 2.3 20.9 6.6 21.4 1.4 0.9 2 955
2016   73   43   176   31   324 2.3 20.6 6.7 21.3 1.4 0.9 2 842
2017   75   44   180   32   332 2.3 20.4 6.8 21.3 1.4 0.9 2 733

Growth 
1997-2007   31   9 -  32   16   25 -   8   2 -5 0 n.a. n.a.
2007-2017   16   9   36   6   68 - -  2   1 0 0 0 - 1 044
Growth (%)
1997-2007 113.6 33.8 -18.1 162.7 10.2 - 51.4 66.9 -19.8 33.7 n.a. n.a.
2007-2017 27.6 25.1 25.3 24.1 25.7 - -9.3 14.0 0.7 14.8 -9.1 -27.6
Compound annual 
growth rate (%)
1997-2007 7.9 3.0 -2.0 10.1 1.0 - 4.2 5.3 -2.2 3.0 n.a. n.a.
2007-2017 2.5 2.3 2.3 2.2 2.3 - -1.0 1.3 0.1 1.4 -0.9 -3.2

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008

Business
Holiday

VFR
Other

Purpose shares for visitor arrivals, 2017

0

50

100

150

200

250

300

350

2000 2005 2010 2015

Other
Business

VFR
Holiday

Total

Visitor arrivals by purpose, 1996 to 2017

V
is

ito
r a

rr
iv

al
s 

(0
00

s)

0

1

2

3

4

5

6

7

8

0

10

20

30

40

2000 2005 2010 2015

Total visitor nights
HMGSA share of Visitor nights

Visitor nights, 1996 to 2017

V
is

ito
r n

ig
ht

s 
(m

ill
io

ns
)

H
M

G
S

A
 share of visitor nights (%

)

0.0

0.4

0.8

1.2

1.6

2.0

0

1000

2000

3000

4000

2000 2005 2010 2015

TIEV TIEV per visitor

Total inbound economic value (TIEV), 1999 to 2017

TI
E

V
 ($

bi
lli

on
s)

TIE
V

 per visitor ($)

 
 



 48

South Korea 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 3.1 4.7 4.2 5.1 5.0 4.5 4.7 5.0 4.6
Inflation % 3.5 3.6 2.8 2.2 2.5 4.6 3.8 2.7 2.5
Home currency usd 1192 1145 1024 955 929 996 1011 986 926
Home currency aud 777 844 782 719 779 933 904 842 783
Population m 48.3 48.5 48.7 48.9 49.1 49.3 49.4 49.6 49.7

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
Although economic growth in South Koreas is forecast 
to remain robust in2008, recent surveys indicate that 
domestic demand (such as sales of automobiles and 
durable goods), exports and investment are slowing.  
Inflation has risen in its fastest rate in almost ten years 
(5.5% in 2007-08), as higher oil prices flowing though to 
other sectors. Domestic activity is also expected to 
moderate but will be ameliorated by increased public 
spending.  
Growth in household consumption is likely to continue 
to ease over 2008. With inflationary pressures may 
increase further in coming months, interest rates 
increases are forecast to increase further from their 
current high levels (of 5.8%), sometime in the second 
half of 2008. 

Market performance 
In 2007, there were 13.2 million outbound departures by South 
Korean residents, up 19% compared to 2006. Australia’s share 
of this market fell 0.4 percentage points to 1.9% in 2007. 
Visitor arrivals (ABS OAD 3401.0) fell 12% to 239,000 in the 12 
months to May 2008 compared with the same period in 2007. 
Leisure (holiday and visiting friends and relatives) arrivals fell 
by 13% to 178,000 (leisure makes up 75% of total visitors from 
this market). 
Visitor arrivals are 12.7% lower in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism Research 
Australia) fell 2.9% to 10.8 million in the 12 months to March 
2008 compared with the same period in 2007. 
Total inbound economic value (TIEV) declined by 1% to $1.3 
billion in the year ending March 2008. Leisure TIEV declined 2% 
to $737 million in the year ending March 2008. 

Market commentary 
After slumping in the last quarter of 2007, Inbound arrivals from South Korea are forecast to fall by 9.1% in 2008. Some 
segments of the South Korean tour group market are quite price-sensitive, and in this area , Australia's competitiveness has 
been eroded by a weaker Won and higher fuel surcharges. However, the market is projected to recover slightly in 2009 (up 
1.6%) to average 4% for each year over the forecast period to 2017.  

The Korean Government policy for ‘open sky’ agreements with China, Japan, Vietnam, Cambodia and other countries are 
becoming a threat to long haul destinations like Australia. Further traditional destinations like Phuket have received new airline 
services in recent years, increasing air supply in Korea and causing rapid growth in traffic. On the positive side, a new air 
services agreement negotiated in August 2007 between the Australian and Korean governments has boosted the maximum 
allowable air seats per week between the countries. Koreans see overseas travel as an increasingly important part of their way-
of-life. As a result, total outbound travel is booming. 

Adverse consumer sentiment has been  evident recently, with some Korean media activity and blog sites warning against 
shopping exploitation of Korean tour groups in Australia. In 2008 the Australian Government has taken action to facilitate the 
flow of information from Korean tourists to Australian authorities, and to address illegal conduct where evidence is found.  This 
put some upward pressure on tour package prices in the medium term, as parts of the Korea-Australia tour group trade are 
forced to wind back their reliance on Australian-derived shopping revenue streams.  However, improving price transparency 
and stronger Korean consumer confidence in purchasing package tours to Australia should support recovery in this market. 

Australia is strongly associated with free independent travel (FIT), and is perceived to be safe (a key FIT criterion).  Australia is 
still a highly desirable destination for Koreans with a strong reputation as a honeymoon destination. Also, Korea is just behind 
the UK in the number of Working Holiday Maker visas issued for travel to Australia.  In the seven months to January 2008, these 
visas issued in Korea rose by 16% and are likely to approach 35,000 in 2007/08.The implementation of the US Visa waiver 
program to South Korea could reduce Australia’s share of this market and increase travel to the US. 

In 2007 international seats from Korea to Australia increased by 12%. Load factors only fell 1 percentage point to 73%.  The 
Korean market is unusual as it has a very large share of total traffic coming on indirect routes.  This growth in direct seat 
capacity was well in excess of inbound market growth suggesting that Korean airlines are increasingly bringing visitors to 
Australia from other markets or taking Australians to other markets through Seoul - this is an explicit strategy that Incheon 
Airport is pursuing with airline partners. s 
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Table 20  International visitor arrivals: South Korea 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   16   17   187   15   234 2.6 22.4 5.2 14.2 0.7 n.a. n.a.
1998   10   14   35   7   67 -71.5 45.4 3.0 5.5 0.2 n.a. n.a.
1999   12   15   73   9   109 63.0 28.7 3.1 11.2 0.3 0.4 4 076
2000   18   20   107   13   157 44.8 29.7 4.7 11.3 0.5 0.8 4 940
2001   14   21   125   15   176 11.6 36.7 6.4 9.1 0.6 0.8 4 396
2002   12   18   143   17   190 8.0 31.7 6.0 10.3 0.6 0.9 4 638
2003   14   20   153   20   207 9.3 29.9 6.2 11.5 0.7 0.9 4 272
2004   14   22   154   22   212 2.2 28.1 5.9 12.8 0.8 0.9 4 198
2005   15   24   186   26   251 18.2 34.0 8.5 12.4 1.1 1.0 3 962
2006   16 23 188 33 261 4.1 44.5 11.6 10.9 1.3 1.3 4 930
2007   17 26 176 34 253 -2.9 46.7 11.8 10.9 1.3 1.3 5 099
2008   17   25   156   33   230 -9.1 46.9 10.8 10.6 1.1 1.2 5 167
2009   17   26   158   33   234 1.6 46.3 10.8 10.6 1.1 1.2 5 040
2010   18   26   164   34   243 3.8 45.6 11.1 10.8 1.2 1.2 4 924
2011   18   28   173   36   256 5.4 44.9 11.5 10.8 1.2 1.2 4 799
2012   19   29   182   38   270 5.3 44.3 11.9 10.8 1.3 1.3 4 664
2013   21   31   192   40   284 5.3 43.6 12.4 10.8 1.3 1.3 4 515
2014   22   33   202   42   299 5.2 43.0 12.8 10.8 1.4 1.3 4 356
2015   23   34   213   45   314 5.2 42.4 13.3 10.7 1.4 1.3 4 204
2016   24   36   224   47   330 5.1 41.8 13.8 10.7 1.5 1.3 4 058
2017   25   38   235   49   347 5.1 41.2 14.3 10.7 1.5 1.4 3 917

Growth 
1997-2007   1   10 -  11   19   19 -   24   7 -  3   1 n.a. n.a.
2007-2017   8   12   59   16   94 - -  6   2 0 0 0 - 1 182
Growth (%)
1997-2007 9.3 56.9 -5.7 130.4 8.3 - 108.7 126.1 -23.4 73.2 n.a. n.a.
2007-2017 45.8 43.8 33.4 46.5 37.1 - -11.8 20.9 -1.7 18.8 5.3 -23.2
Compound annual 
growth rate (%)
1997-2007 0.9 4.6 -0.6 8.7 0.8 - 7.6 8.5 -2.6 5.6 n.a. n.a.
2007-2017 3.8 3.7 2.9 3.9 3.2 - -1.3 1.9 -0.2 1.7 0.5 -2.6

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Taiwan 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 3.4 6.2 4.2 4.9 5.7 4.4 4.7 4.5 4.2
Inflation % -0.3 1.6 2.3 0.6 1.8 3.5 2.8 1.8 2.1
Home currency usd 34.4 33.4 32.2 32.5 32.9 30.6 29.9 29.5 29.3
Home currency aud 22.4 24.6 24.6 24.5 27.6 28.6 26.7 25.2 24.8
Population m 22.7 22.8 23.0 23.1 23.2 23.3 23.5 23.6 23.7

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
GDP growth is forecast to remain solid, supported by the 
continued exports strength.. While shipments to the US 
declined in the May-June 2008 period, this decline was 
offset by strong demand from Asia and other emerging 
markets.  
However, the continued global slowdown is expected to 
negatively impact on Taiwan exports in late 2008. 
Consequently domestic demand will be the key driver for 
GDP growth in the second half of this year, underpinned 
low unemployment  and higher investment. 
Inflation continues to increase as record oil prices 
continue to climb and oil and non-oil commodity prices 
continue to push up producer prices. The central bank’s 
determination to combat inflation is shown by the 16th 
consecutive increase in interest rates and the first increase 
in the banks’ reserve ratio in 20 years, with  further rate 
rises likely in the short run.  
 

Market performance 
In 2007 there were 9 million outbound departures by 
Taiwanese residents, up 3% compared to 2006. Australia’s 
share of the outbound market fell 0.1 percentage points to 
1.0% in 2007. 
Visitor arrivals (ABS OAD 3401.0) fell 10% to 84,000 in the 12 
months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals decreased by 12% to 66,000 (leisure makes up 79% of 
total visitors from this market). 
Visitor arrivals are 21% lower in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism Research 
Australia) rose 6.7% to 2.7 million in the 12 months to March 
2008 compared with the same period in 2007. 
Total inbound economic value (TIEV) increased by 3% to $339 
million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) declined by less 
than 1% to $208 million in the year ending March 2008. 

Market commentary 
The number of visitors from Taiwan is forecast to fall by 15% in 2008 and fall at an annual average rate of 0.1% per cent over 
the forecast period to 2017. 

A number of natural disasters and recurring political instability in Taiwan have reduced growth in outbound travel in recent 
years. Further, growth in the number of competitive airfares offered by low cost carriers and traditional airlines to rival 
destinations has reduced Australia’s market share. Growing attention to a wide range of low cost, short break holidays has 
diluted the long haul leisure holiday segment and is changing holiday patterns. 

New and existing destinations are also targeting the market with increased marketing expenditure and cooperative programs 
with low cost and traditional carriers. Traditional destinations such as China, Hong Kong, India, Japan, Korea, Macau and 
Vietnam are leveraging aviation developments with significant campaigns in market. 

The Taiwan inbound market to Australia is negatively affected by the growth of low cost carrier services to other destinations in 
Asia. A key inbound tourism challenge for the Taiwanese market is to work with airline partners to emphasise the very different 
experiences available from a holiday in Australia compared with a short haul destination, and to educate consumers of the 
benefit of looking beyond the upfront price and to fully appreciate the value of a holiday. 

Japan is one of the major competitors for Australia in this market, having a very active marketing approach, which has strong 
airline support. In the medium term, any improvements to access to Chinese mainland destinations will present increased 
challenges for attracting attention to Australia.  
Recently under the aviation aspects of the core to Mainland China-Taiwan harmony discussions, agreement was made to allow 
direct weekend charter services between the two destinations. This was a breakthrough for Taiwan’s beleaguered airlines, with 
strong longer-term prospects for cross-straits services.  
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Table 21 International visitor arrivals: Taiwan 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   9   9   129   7   153 -3.9 22.6 3.5 19.0 0.7 n.a. n.a.
1998   7   8   127   7   150 -2.2 20.2 3.0 23.0 0.7 n.a. n.a.
1999   7   8   124   8   147 -1.6 17.5 2.6 31.4 0.8 0.5 3 324
2000   7   10   109   8   134 -8.9 18.0 2.4 23.7 0.6 0.5 3 552
2001   5   8   89   8   110 -18.0 23.5 2.6 19.6 0.5 0.5 4 158
2002   5   9   77   7   97 -11.5 22.9 2.2 17.8 0.4 0.4 4 213
2003   5   9   67   6   88 -9.9 23.7 2.1 17.3 0.4 0.4 4 041
2004   5   10   77   7   99 12.6 21.4 2.1 20.7 0.4 0.3 3 418
2005   5   10   87   8   111 12.3 19.8 2.2 21.2 0.5 0.3 2 945
2006   6   10   70   9 94 -15.4 27.4 2.6 15.7 0.4 0.3 3 650
2007   6   10   68   9 93 -1.2 31.5 2.9 12.6 0.4 0.3 3 772
2008   5   8   57   8   79 -15.0 32.3 2.5 13.1 0.3 0.3 3 873
2009   5   8   58   8   80 1.4 31.4 2.5 12.9 0.3 0.3 3 813
2010   5   9   59   8   81 1.6 30.5 2.5 12.9 0.3 0.3 3 760
2011   6   9   60   8   83 1.8 29.7 2.5 12.7 0.3 0.3 3 700
2012   6   9   61   8   84 1.8 29.3 2.5 12.8 0.3 0.3 3 630
2013   6   9   62   9   86 1.8 28.9 2.5 12.9 0.3 0.3 3 549
2014   6   9   63   9   87 1.8 28.5 2.5 12.9 0.3 0.3 3 459
2015   6   9   65   9   89 1.9 28.1 2.5 13.0 0.3 0.3 3 372
2016   6   10   66   9   91 1.9 27.8 2.5 13.0 0.3 0.3 3 288
2017   6   10   67   9   92 1.9 27.4 2.5 13.1 0.3 0.3 3 207

Growth 
1997-2007 -  2   1 -  61   2 -  61  -   9 -  1 -6 0 n.a. n.a.
2007-2017 0 0 -1 0 0  - -4 0 0 0 0 -565
Growth (%)
1997-2007 -28.8 9.9 -47.3 29.3 -39.5  - 39.4 -15.7 -33.7 -44.1 n.a. n.a.
2007-2017 2.0 -1.2 -1.4 5.3 -0.5  - -13.1 -13.6 3.7 -10.4 -15.4 -15.0
Compound annual 
growth rate (%)
1997-2007 -3.3 1.0 -6.2 2.6 -4.9  - 3.4 -1.7 -4.0 -5.6 n.a. n.a.
2007-2017 0.2 -0.1 -0.1 0.5 -0.1  - -1.4 -1.5 0.4 -1.1 -1.7 -1.6

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Thailand 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 7.0 6.3 4.5 5.1 4.8 4.8 4.9 5.1 5.1
Inflation % 1.8 2.8 4.5 4.6 2.4 7.1 4.4 2.8 2.6
Home currency usd 41.48 40.22 40.22 37.93 32.30 32.70 33.56 32.90 32.84
Home currency aud 27.04 29.63 30.72 28.56 27.04 30.63 30.01 28.08 27.78
Population m 63.5 64.0 64.4 64.7 65.1 65.5 66.0 66.4 66.7

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
The Thai economy continues to expand, albeit at a slower 
rate so far in 2008, supported by both domestic and 
external demand. Domestic demand is being constrained 
by rising prices and mounting political tensions, as reflected 
by falling consumer and capital goods imports, and 
slowdowns in private consumption and investment. 
However, the export sector has increased strongly, 
supported by strong prices for agricultural products.  
Inflation has accelerated to a ten year high, despite energy 
companies delaying price increases. Soaring food prices, 
particularly for rice, have prompted the Thai government 
to release rice from its stockpile. With massive inflationary 
growth, the central bank  raised interest rates for the first 
time in two years by 25 basis points to 3.25%, in response 
to (strongly) increasing inflationary  pressures. 
 

Market performance 
In 2007 there were 4.0 million outbound departures by 
Thai residents, up 18% compared to 2006. Australia’s share 
of the outbound market fell 0.1 percentage points to 2.1% 
in 2007. 
Visitor arrivals (ABS OAD 3401.0) rose 10% to 83,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals increased by 11% to 45,000 (leisure makes up 54% 
of total visitors from this market). 
Visitor arrivals are 1.6% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism 
Research Australia) rose 18.7% to 3.4 million in the 12 
months to March 2008 compared with the same period in 
2007. 
Total inbound economic value (TIEV) increased by 27 % to 
$391 million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) Increased  
24% to $146 million in the year ending March 2008. 

Market commentary 
Inbound arrivals from Thailand are forecast to increase by 1.6% in 2008. Despite fierce competition by alternative markets this 
growth is expected to average 4.7% for the rest of the forecast period. 

According to a local survey regarding travel during Thai New Year, Australia is in the top three destinations that Thai people 
would like to visit - Japan and China are the top two preferred destinations. Further, growth in the number of competitive 
airfares offered by low cost carriers and traditional airlines to rival destinations has reduced Australia’s market share. 

New and existing destinations are also targeting the market with increased marketing expenditure and cooperative programs 
with low cost and traditional carriers. Traditional destinations such as China, Hong Kong, India, Japan, Korea, Macau and 
Vietnam are leveraging aviation developments with significant campaigns in market. 

The recent launch of Jetstar services between Sydney and Phuket, and Melbourne and Bangkok will help generate overall 
awareness of Australia as a holiday destination. This is despite the focus of these services being on outbound travel from 
Australia in early years. The recent Thai Airways/Virgin Blue interline agreement will allow Thai tourists to travel into Australia 
via one of the major gateways, and then travel seamlessly onto a choice of Virgin Blue’s 13 Australian destinations. This will 
improve Thai visitor dispersal in Australia. 

Fuel surcharges, taxes and airport charges on the Australian routes can add between 40 and 50% to the price of airfares. These 
charges are much larger than total airfares to many competing destinations. 
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Table 22  International visitor arrivals: Thailand 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   7   7   46   8   69 -22.9 27.4 1.9 15.0 0.3 n.a. n.a.
1998   7   7   29   6   49 -28.3 35.9 1.8 10.1 0.2 n.a. n.a.
1999   6   8   40   7   62 25.9 32.6 2.0 10.7 0.2 0.3 4 276
2000   9   9   46   9   73 17.5 34.0 2.5 7.9 0.2 0.4 4 866
2001   9   11   49   11   80 9.9 40.7 3.3 8.1 0.3 0.4 4 566
2002   10   9   52   11   83 3.4 33.1 2.7 9.9 0.3 0.4 4 824
2003   11   10   40   12   73 -11.5 33.7 2.5 11.5 0.3 0.3 4 738
2004   12   11   44   13   80 9.1 38.3 3.1 15.9 0.5 0.4 4 883
2005   14   13   37   14   77 -3.6 39.7 3.1 8.7 0.3 0.3 4 544
2006   14   12   35   14 74 -3.9 42.9 3.2 9.2 0.3 0.3 4 444
2007   15   14   38   16 83 12.3 42.7 3.5 11.7 0.4 0.4 4 678
2008   15   14   39   16   84 1.6 43.3 3.7 10.1 0.4 0.4 4 753
2009   16   15   40   17   88 4.2 42.5 3.7 10.1 0.4 0.4 4 660
2010   17   15   42   18   92 4.9 41.7 3.8 10.3 0.4 0.4 4 575
2011   18   16   45   19   98 6.0 41.2 4.0 10.3 0.4 0.4 4 480
2012   19   17   47   20   103 5.7 40.7 4.2 10.3 0.4 0.5 4 375
2013   20   18   49   21   108 4.9 40.3 4.4 10.3 0.5 0.5 4 255
2014   21   19   52   22   114 5.1 39.8 4.5 10.4 0.5 0.5 4 125
2015   22   20   55   23   120 5.0 39.3 4.7 10.4 0.5 0.5 3 999
2016   23   21   57   24   125 4.9 38.9 4.9 10.4 0.5 0.5 3 877
2017   24   22   60   26   131 4.8 38.5 5.1 10.4 0.5 0.5 3 759

Growth 
1997-2007   8   7 -  8   7   14  - 15 2 -3 0 n.a. n.a.
2007-2017   8   8   22   10   48  - -4 2 -1 0 0 -918
Growth (%)
1997-2007 113.8 95.5 -17.3 89.9 21.1  - 56.0 88.9 -22.2 46.9 n.a. n.a.
2007-2017 53.9 60.1 57.7 62.6 58.3  - -9.9 42.7 -10.9 27.1 27.2 -19.6
Compound annual 
growth rate (%)
1997-2007 7.9 6.9 -1.9 6.6 1.9  - 4.5 6.6 -2.5 3.9 n.a. n.a.
2007-2017 4.4 4.8 4.7 5.0 4.7  - -1.0 3.6 -1.1 2.4 2.4 -2.2

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008

Holiday
VFR

Business
Other

Purpose shares for visitor arrivals, 2017

0

20

40

60

80

100

120

140

2000 2005 2010 2015

Other
Business

VFR
Holiday

Total

Visitor arrivals by purpose, 1996 to 2017

V
is

ito
r a

rr
iv

al
s 

(0
00

s)

0

1

2

3

4

5

6

0

4

8

12

16

20

2000 2005 2010 2015

Total visitor nights
HMGSA share of Visitor nights

Visitor nights, 1996 to 2017

V
is

ito
r n

ig
ht

s 
(m

ill
io

ns
)

H
M

G
S

A
 share of visitor nights (%

)

0.0

0.2

0.4

0.6

0.8

1.0

0

1000

2000

3000

4000

5000

2000 2005 2010 2015

TIEV TIEV per visitor

Total inbound economic value (TIEV), 1999 to 2017

TI
E

V
 ($

bi
lli

on
s)

TIE
V

 per visitor ($)

 

  



 54

Rest of Asia 
Table 23  International visitor arrivals: Rest of Asia 

Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor

thousands per cent millions per cent millions 2007$b 2007$
1997   11   22   33   6   72 15.3 43.7 3.1 9.3 0.3 n.a. n.a.
1998   11   22   33   7   72 0.3 41.4 3.0 5.0 0.2 n.a. n.a.
1999   11   21   37   8   77 7.4 43.5 3.4 6.0 0.2 0.4 4 920
2000   13   23   41   8   85 10.2 39.5 3.4 5.9 0.2 0.3 3 765
2001   12   17   38   8   75 -11.9 47.2 3.5 4.8 0.2 0.5 6 172
2002   10   15   40   7   72 -4.2 44.7 3.2 6.9 0.2 0.4 5 219
2003   10   17   36   8   71 -0.9 34.8 2.5 10.9 0.3 0.3 4 891
2004   11   21   35   9   77 7.8 43.5 3.3 4.6 0.2 0.4 5 518
2005   14   25   34   11   84 9.2 46.2 3.9 8.6 0.3 0.4 4 597
2006   16   30   37   13   96 14.1 47.1 4.5 7.6 0.3 0.4 4 684
2007   20   37   43   17   117 21.7 50.9 5.9 6.7 0.4 0.6 5 241
2008   21   39   48   19   127 9.0 48.0 6.1 7.0 0.4 0.7 5 341
2009   23   41   51   21   136 6.6 47.4 6.4 7.0 0.5 0.7 5 288
2010   24   44   55   22   145 7.2 46.7 6.8 7.2 0.5 0.8 5 245
2011   26   47   59   24   156 7.3 46.1 7.2 7.3 0.5 0.8 5 189
2012   28   51   63   26   168 7.5 45.5 7.6 7.3 0.6 0.9 5 119
2013   30   55   68   28   181 7.7 44.9 8.1 7.4 0.6 0.9 5 031
2014   32   59   73   30   195 7.9 44.4 8.6 7.4 0.6 1.0 4 929
2015   35   64   79   32   211 8.2 43.8 9.2 7.4 0.7 1.0 4 830
2016   38   69   86   35   229 8.4 43.2 9.9 7.5 0.7 1.1 4 733
2017   41   76   94   38   248 8.7 42.7 10.6 7.5 0.8 1.2 4 640

Growth 
1997-2007   8   15   10   11   45  - 7 3 -3 0 n.a. n.a.
2007-2017   22   39   51   20   132  - -8 5 1 0 1 -601
Growth (%)
1997-2007 73.3 69.2 31.4 178.8 62.2  - 16.4 88.8 -28.1 35.7 n.a. n.a.
2007-2017 109.6 105.9 118.5 117.1 112.8  - -16.1 78.6 13.1 102.0 88.4 -11.5
Compound annual 
growth rate (%)
1997-2007 5.7 5.4 2.8 10.8 5.0  - 1.5 6.6 -3.2 3.1 n.a. n.a.
2007-2017 7.7 7.5 8.1 8.1 7.8  - -1.7 6.0 1.2 7.3 6.5 -1.2

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Europe 
France 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 0.9 2.2 1.9 2.4 2.1 1.6 1.3 2.2 2.1
Inflation % 2.1 2.1 1.7 1.7 1.5 3.1 2.1 1.9 1.8
Home currency usd 0.86 0.80 0.82 0.80 0.73 0.65 0.68 0.71 0.73
Home currency aud 0.56 0.59 0.62 0.60 0.61 0.61 0.61 0.61 0.62
Population m 60.3 60.5 60.8 60.9 61.1 61.3 61.5 61.7 61.8

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
GDP growth in France is expected to slow over 2008. 
Industrial production has contracted, particularly 
automobile output, and intermediate goods output has 
fallen in response to higher raw material costs.  
Consumer price inflation has also increased as a result of 
higher energy and food prices. 
Export demand and consumer spending have both 
softened, particularly as the continued appreciation of the 
Euro places pressure on France’s competitiveness.  
Consequently, GDP growth is forecast to remain modest in 
2008 and 2009. 
 

Market performance 
In 2007 there were 17.1 million outbound departures by 
French residents, up 1% compared to 2006. Australia’s share 
of the outbound market remained stable at 0.8%. 
Visitor arrivals (ABS OAD 3401.0) rose 12% to 77,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals increased by 12% to 56,000 (leisure makes up 72% of 
total visitors from this market). 
Visitor arrivals are 14.8% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism Research 
Australia) fell by 0.5% to 3.4 million in the 12 months to 
March 2008 compared with the same period in 2007. 
Total inbound economic value (TIEV) increased by 13% to 
$405 million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) increased 24% 
to $301 million in the year ending March 2008. 

Market commentary 
Inbound arrivals from France are forecast to grow by 12.0% in 2008 and to increase at an average rate of 6.5% per year over the 
2007-2017 period.  
The code share agreement between Air France and Qantas continues to be the major airline link from France to Australia. 
Cathay Pacific has announced an increase in flights to six Australian cities, bringing the total to 58 weekly flights, for the 
upcoming French summer season. This is a 26% increase compared to the airline’s 2007 summer season capacity.  
Air Austral has announced plans to launch two Paris-St Denis-Sydney-Noumea services in early 2009. The carrier also operates 
domestic regional services to St Denis, which could have the potential to connect with the new St Denis-Sydney services, 
providing the first one-stop service from regional France to Australia.  
While very high fuel surcharges are adding to the cost of very long haul routes like France to Australia, some airlines are 
offering promotions and incentives to encourage travel to Australia. Qantas is collaborating with Tourism Northern Territory 
and the South Australian Tourism Commission to organise a competition to win a trip to Australia in the new edition of Lonely 
Planet. Malaysia Airlines is organising a sales competition by giving vouchers to every travel agent selling their flights to boost 
sales to Asia/Pacific. For each ticket booked to Australia on Malaysian Airlines, the travel agent will received a €30 voucher.  
The European Union and the United States have negotiated an 'open skies' agreement to open transatlantic routes to greater 
competition from March 2008. The agreement allows EU-based airlines to fly from any city within the EU to the US, and vice 
versa, providing further competition to Australian destinations. 
Interest in sustainable tourism, as well as reducing carbon emissions, continues to be a strong theme within the French travel 
industry. Expedia, a major operator, is now selling product from Ushuaïa Voyages, protecting the environment by 
compensating for CO2 emissions. Overall, online bookings in France continue to grow, as reflected in a substantial investment 
in online advertising by the tourism industry in general. 
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Table 24 International visitor arrivals: France 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   8   8   23   2   40 14.4 32.0 1.3 22.7 0.3 n.a. n.a.
1998   7   8   26   2   43 7.5 26.7 1.1 24.9 0.3 n.a. n.a.
1999   9   10   29   2   49 14.3 34.4 1.7 21.3 0.4 0.3 5 219
2000   11   10   33   3   57 16.7 38.5 2.2 13.2 0.3 0.3 4 634
2001   8   9   30   3   50 -12.8 33.2 1.7 17.8 0.3 0.2 4 662
2002   7   9   28   5   50 -0.9 37.6 1.9 16.8 0.3 0.3 5 126
2003   7   9   30   6   51 3.8 30.6 1.6 20.0 0.3 0.3 5 560
2004   8   10   33   8   58 12.9 31.8 1.8 17.8 0.3 0.2 3 709
2005   10   11   39   5   64 9.8 35.4 2.3 17.2 0.4 0.3 4 278
2006   9   11   41   5   67 5.7 50.5 3.4 14.9 0.5 0.3 5 187
2007   10   12   45   6   74 9.3 47.1 3.5 13.9 0.5 0.4 5 628
2008   13   19   45   6   83 12.0 53.0 4.4 11.7 0.5 0.4 5 399
2009   13   20   47   6   87 5.1 52.8 4.6 11.6 0.5 0.5 5 226
2010   14   21   50   6   92 6.5 52.6 4.9 11.8 0.6 0.5 5 069
2011   15   23   53   7   98 6.4 52.4 5.1 11.7 0.6 0.5 4 905
2012   16   24   57   7   104 6.2 52.1 5.4 11.6 0.6 0.5 4 735
2013   17   26   60   8   111 6.1 51.9 5.8 11.5 0.7 0.5 4 555
2014   18   27   64   8   117 5.9 51.7 6.1 11.4 0.7 0.5 4 369
2015   19   29   68   9   124 5.8 51.5 6.4 11.3 0.7 0.5 4 193
2016   20   30   71   9   131 5.6 51.3 6.7 11.2 0.8 0.5 4 026
2017   21   32   75   10   138 5.4 51.1 7.1 11.1 0.8 0.5 3 867

Growth 
1997-2007   3   5   22   4   34  - 15 2 -9 0 n.a. n.a.
2007-2017   11   20   30   4   64  - 4 4 -3 0 0 -1761
Growth (%)
1997-2007 34.7 61.6 95.4 258.0 84.2  - 47.2 171.1 -38.6 66.4 n.a. n.a.
2007-2017 104.2 158.1 68.1 57.3 87.5  - 8.5 103.3 -20.3 62.1 28.8 -31.3
Compound annual 
growth rate (%)
1997-2007 3.0 4.9 6.9 13.6 6.3  - 3.9 10.5 -4.8 5.2 n.a. n.a.
2007-2017 7.4 9.9 5.3 4.6 6.5  - 0.8 7.4 -2.2 4.9 2.6 -3.7

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Germany 

Economic assumptions 
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % -0.2 1.1 0.8 2.9 2.5 2.2 1.2 1.7 1.7
Inflation % 1.1 1.6 4.6 5.5 2.0 2.9 2.1 1.7 1.7
Home currency usd 0.86 0.80 0.82 0.80 0.73 0.65 0.68 0.71 0.73
Home currency aud 0.56 0.59 0.62 0.60 0.61 0.61 0.61 0.61 0.62
Population m 82.4 82.4 82.4 82.4 82.4 82.4 82.3 82.3 82.2

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts. 

Economic outlook 
After showing strong growth in the March quarter 2008, 
German industrial production decreased sharply 2.4% in 
2008. With export demand softening, partly due to the 
combination of a strong Euro, weakening global outlook 
and rising energy prices, growth forecasts for the German 
economy have moderated for 2008, but should remain an 
above average performer in the EU this year. 
Inflation has accelerated so far this year, particularly for 
energy and food prices, lowering disposable incomes. 
Coupled with uncertainty from the global credit crunch and 
slow jobs growth, consumer spending has weakened. 
However, the European Central Bank raised interest rates in 
June 2008, amid continued Euro zone inflation fears. 
 

 

Market performance 
In 2007 there were 86.5 million German residents who 
travelled outbound, up 2% compared to 2006. Australia’s 
share of the outbound market remained stable at 0.2%. 
Visitor arrivals (ABS OAD 3401.0) rose 4% to 154,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals increased by 3% to 118,000 (leisure makes up 
77%of total visitors from this market). 
Visitor arrivals are 3.7% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism 
Research Australia) fell 4.3% to 6.7 million in the 12 
months to March 2008 compared with the same period in 
2007. 
Total inbound economic value (TIEV) increased by 5% to 
$854 million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) increased 
2%to $634 million in the year ending March 2008. 

Market commentary 
Inbound arrivals from Germany are forecast to increase by 3.5% in 2008, and grow by an average of 3.1% for each year over the 
forecast period. 

The European Union and the United States have negotiated an 'open skies' agreement with the aim of opening up 
transatlantic routes to greater competition from March 2008. The deal allows EU-based airlines to fly from any city within the 
EU to any city in the US, and vice versa. Increased access to the US from Europe provides further competition to Australian 
destinations. 

With more affordable travel between Asian cities on low cost carriers, Australia faces increased competition for European 
backpacker travel. At the same time, it is likely that lower cost services from Asia to Darwin and Perth will encourage European 
backpackers to pursue combined SE Asian and Australian itineraries. 

Like the UK, the Germany-Australia market has been negatively affected by record load factors and fuel surcharges, suggesting 
a need for additional services. Lufthansa resumed its Munich-Singapore route in March 2008, connecting with Singapore 
Airlines’ Australian services and strengthening Australia’s competitiveness.  

VAE carriers Emirates and Etihad are both growing their share of German to Australian traffic as they increase their flights to 
Australia from their hub cities. The expected launch of Qatar Airways services to Australia in 2009 promises to increase air 
capacity through the Middle East to Australia.  
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Table 25  International visitor arrivals: Germany 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   11   21   93   3   129 2.8 28.6 3.7 24.5 0.9 n.a. n.a.
1998 12   19   93   4   127 -1.2 35.6 4.5 22.5 1.0 n.a. n.a.
1999   13   19   108   4   145 13.5 31.5 4.6 31.4 1.4 0.9 5 938
2000   15   21   103   5   143 -0.9 31.2 4.5 28.7 1.3 0.8 5 699
2001   13   19   110   6   148 3.0 35.4 5.2 30.0 1.6 0.9 6 333
2002   11   16   99   8   135 -8.7 39.9 5.4 21.4 1.2 0.9 6 640
2003   12   17   99   9   138 2.3 40.8 5.6 17.0 1.0 0.9 6 191
2004   14   18   98   10   141 1.9 43.4 6.1 15.5 0.9 0.9 6 200
2005   16   20   102   9   147 4.3 38.4 5.6 19.9 1.1 0.7 5 086
2006   16   20   101   11 148 1.2 49.1 7.3 16.9 1.2 0.9 5 756
2007   17   20   102   12 152 2.2 46.2 7.0 15.5 1.1 0.8 5 568
2008   17   22   105   13   157 3.5 45.9 7.2 15.7 1.1 0.9 5 818
2009   18   22   109   14   162 3.5 45.4 7.4 15.7 1.2 0.9 5 804
2010   18   23   111   14   166 2.5 44.9 7.5 16.0 1.2 1.0 5 799
2011   19   24   115   14   172 3.3 44.3 7.6 16.1 1.2 1.0 5 779
2012   19   24   118   15   177 2.7 43.8 7.7 16.1 1.2 1.0 5 741
2013   20   25   121   15   181 2.7 43.3 7.9 16.1 1.3 1.0 5 681
2014   21   26   126   16   188 3.6 42.8 8.1 16.1 1.3 1.1 5 603
2015   21   27   129   16   193 2.9 42.3 8.2 16.2 1.3 1.1 5 525
2016   22   27   133   17   199 2.9 41.9 8.3 16.2 1.3 1.1 5 449
2017   23   28   137   17   205 3.1 41.4 8.5 16.2 1.4 1.1 5 374

Growth 
1997-2007   6 -  1   9   9   23  -   18   3 -9 0 n.a. n.a.
2007-2017   6   8   35   5   54  - -  5   1 1 0 0 -194
Growth (%)
1997-2007 50.3 -3.4 9.3 300.6 17.6  - 61.4 89.8 -36.7 20.2 n.a. n.a.
2007-2017 32.7 38.0 34.4 42.0 35.3  - -10.4 21.2 4.6 26.8 30.6 -3.5
Compound annual 
growth rate (%)
1997-2007 4.2 -0.3 0.9 14.9 1.6  - 4.9 6.6 -4.5 1.9 n.a. n.a.
2007-2017 2.9 3.3 3.0 3.6 3.1  - -1.1 1.9 0.4 2.4 2.7 -0.4

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Ireland 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 5.1 4.3 5.9 5.7 5.3 1.4 2.3 2.3 4.2
Inflation % 3.5 2.2 2.5 4.0 4.9 3.8 2.8 2.9 2.9
Home currency usd 0.86 0.80 0.82 0.80 0.73 0.65 0.68 0.71 0.73
Home currency aud 0.56 0.59 0.62 0.60 0.61 0.61 0.61 0.61 0.62
Population m 3.9 4.0 4.0 4.1 4.1 4.2 4.2 4.3 4.3

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
GDP growth is forecast to slow noticeably over 2008 and in 
2009, reflecting lower investment and consumer spending 
and the ongoing slowdown in the property sector.  
As economic growth slows, consumer price inflation is 
expected to ease slightly in 2008, but will remain above the 
Euro area average.  
There is some concern surrounding overvalued property 
prices, and although property prices have fallen, further 
declines are expected. Given Ireland’s dependence on 
property transaction taxes, and the high level of household 
debt, should the decline be significant there is risk of an 
economic recession.  
 

Market performance 
In 2007 there were 7.8 million outbound departures by 
Irish residents, up 12% compared to 2006. Australia’s share 
of the outbound market remained stable at 0.9%. 
Visitor arrivals (ABS OAD 3401.0) rose 10% to 69,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals increased by 11% to 58,000 (leisure makes up 84% 
of total visitors from this market). 
Visitor arrivals are 6.5% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism 
Research Australia) fell 17.2% to 3.6 million in the 12 
months to March 2008 compared with the same period in 
2007. 
Total inbound economic value (TIEV) decreased by 2% to 
$521 million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) increased 6% 
to $459 million in the year ending March 2008. 

Market commentary 
Arrivals from Ireland are forecast to increase by 6.0% in 2008 and an average of 5.6% per year over the forecast period.  

There has been very strong growth in Working Holiday Maker (WHM) visa issuance of around 27% in the first seven months of 
2007/08. WHM arrivals will provide a balance to effects of weakening in the Irish economy, as the still strong employment 
market in Australia encourages more working holidays. 

Etihad Airways has announced it will add an extra four flights a week to its Abu Dhabi - Sydney route beginning 31 October 
2008, taking its weekly total flights between these cities to eleven. The new services are expected to bring an extra 50,000 
travellers to NSW of which approximately half are from overseas. 

Etihad increased its service to Abu Dhabi from Dublin to six non-stop flights each week from 13 December 2007 and to daily in 
March 2008. 

America has identified Ireland as a market of growing importance, and now it is the seventh most important inbound market 
into the USA. The shopping trip to America has become the new ‘big thing’ for middle class Irish females, claiming that they 
can redeem the price they pay for the weekend break on the savings they make on purchases. New York accounts for 253,000 
Irish visitors – 66% of the market. Visiting friends and relatives accounts for 33% of visits, with the remainder, 66%, holiday 
visits. The period between January-March is becoming just as popular as the pre-Christmas rush for Irish arrivals into New 
York. 

The 'open skies' agreement opened transatlantic routes to greater competition from March 2008. The deal allows EU-based 
airlines to fly from any city within the EU to any city in the US, and vice versa. Increased access to the US from Europe provides 
further competition to Australian destinations.  

The combination of continued strong economic growth, a young population interested in Australia and improving access 
suggests a healthy growth in arrivals from Ireland. 
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Table 26 International visitor arrivals: Ireland 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   1   8   14   1   25 21.5 65.5 1.7 16.3 0.3 n.a. n.a.
1998   1   9   19   2   31 22.7 72.6 2.3 5.3 0.1 n.a. n.a.
1999   2   12   24   2   40 30.5 50.3 2.0 7.5 0.2 0.2 6 005
2000   2   11   30   3   46 14.8 63.7 3.0 7.2 0.2 0.4 8 114
2001   2   12   34   3   52 11.0 73.4 3.8 5.9 0.2 0.4 7 833
2002   2   11   33   3   48 -6.9 43.5 2.1 9.5 0.2 0.3 6 592
2003   2   11   36   4   53 10.3 47.3 2.5 8.9 0.2 0.4 8 159
2004   2   13   35   4   54 1.4 57.5 3.1 6.1 0.2 0.4 8 166
2005   2   14   39   4   60 11.4 49.0 2.9 12.6 0.4 0.5 8 063
2006   2   14   37   5   59 -1.2 62.0 3.7 13.0 0.5 0.5 8 844
2007   2   16   43   6   67 14.0 38.2 2.6 14.6 0.4 0.5 7 956
2008   2   18   45   7   71 6.0 34.9 2.5 18.5 0.5 0.6 7 852
2009   2   18   48   7   75 5.6 34.7 2.6 18.6 0.5 0.6 7 634
2010   3   20   50   7   80 6.0 34.4 2.8 19.1 0.5 0.6 7 434
2011   3   21   53   8   84 5.7 34.2 2.9 19.1 0.6 0.6 7 224
2012   3   22   56   8   89 5.6 33.9 3.0 19.2 0.6 0.6 6 999
2013   3   23   59   9   94 5.5 33.7 3.2 19.3 0.6 0.6 6 757
2014   3   24   63   9   99 5.5 33.4 3.3 19.3 0.6 0.6 6 503
2015   3   26   66   10   105 5.4 33.2 3.5 19.4 0.7 0.7 6 260
2016   4   27   70   10   110 5.4 32.9 3.6 19.5 0.7 0.7 6 029
2017   4   28   73   11   116 5.3 32.7 3.8 19.5 0.7 0.7 5 808

Growth 
1997-2007   1   8   29   5   42  - -27 1 -2 0 n.a. n.a.
2007-2017   2   12   31   5   49  - -6 1 5 0 0 -2148
Growth (%)
1997-2007 62.3 94.2 204.2 328.2 166.5  - -41.6 55.7 -10.6 39.2 n.a. n.a.
2007-2017 68.8 73.5 71.6 76.6 72.4  - -14.6 47.3 34.3 97.9 25.9 -27.0
Compound annual 
growth rate (%)
1997-2007 5.0 6.9 11.8 15.7 10.3  - -5.2 4.5 -1.1 3.4 n.a. n.a.
2007-2017 5.4 5.7 5.5 5.9 5.6  - -1.6 4.0 3.0 7.1 2.3 -3.1

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Italy 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 0.1 1.4 0.7 1.9 1.4 0.4 0.8 1.5 1.4
Inflation % 2.7 2.2 2.0 2.1 1.8 3.5 2.7 2.0 1.9
Home currency usd 0.86 0.80 0.82 0.80 0.73 0.65 0.68 0.71 0.73
Home currency aud 0.56 0.59 0.62 0.60 0.60 0.61 0.61 0.61 0.62
Population m 58.0 58.1 58.1 58.1 58.1 58.1 58.1 58.1 58.0

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
GDP growth has been weak, and modest growth is 
expected in 2008. Industrial output and consumer goods 
output, as well as household investment and consumption, 
have eased noticeably in recent quarters.  Producer price 
inflation has soared, reflecting rising energy costs, 
dampening manufacturing output and business 
confidence. 
Household confidence has also fallen, with soaring 
inflationary pressures from high food and energy prices 
impinging on household spending. Added to this, high 
interest rates are negatively impacting on growth in 
private consumption and fixed investment.  
In an effort to boost the internal sector, housing taxes were 
dropped and overtime levies on overtime pay have been 
reduced. To offset this decrease in government revenues, 
higher levies have been imposed on banks and insurance 
companies, and a tax imposed on petroleum companies 
benefiting from high oil prices. 
The appreciation of the Euro, coupled with low export 
demand, is also likely to constrain growth in French exports 
in 2008. 
 

Market performance 
In 2007 there were 23.2 million outbound departures by 
Italian residents, up 4% compared to 2006. Australia’s 
share of the outbound market remained stable at 0.2%. 
Visitor arrivals (ABS OAD 3401.0) fell 1% to 53,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals decreased by 1% to 40,000 (leisure makes up 75% 
of total visitors from this market). 
Visitor arrivals are 4.6% lower in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism 
Research Australia) rose 9.2% to 2 million in the 12 months 
to March 2008 compared with the same period in 2007. 
Total inbound economic value (TIEV) increased by 5% to 
$309 million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) increased by 
9% to $241 million in the year ending March 2008. 

Market commentary 
Although lower for the first five months of 2008, inbound arrivals from Italy are forecast to increase by 2.5% this year, boosted 
by the strong Italian attendance at Sydney’s World Youth Day (WYD) event in July. 

Qantas Airways confirm that the return legs of the charter flights for the WYD event are filling well. The seats have been 
offered to non-WYD operators at normal rates and have eased previous capacity issue concerns. Emirates has also recently 
increased services to Northern Italy. 

The 'open skies' agreement between the European Union and the United States from March 2008 may increase competition 
with Australia as an international destination. The aim of the agreement was to open up transatlantic routes to greater 
competition allowing EU-based airlines to fly from any city within the EU to any city in the US, and vice versa. Increased access 
to the US from Europe provides further competition to Australian destinations..   

Awareness of Australia in Italy has been recently boosted by a range of activities, such as the MTV Campaign, and media 
coverage of Australia (particularly that generated by the filming in Australia of reality television series Donnavventura).  
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Table 27  International visitor arrivals: Italy 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   6   11   28   1   46 12.9 25.6 1.2 33.5 0.4 n.a. n.a.
1998   6   10   31   1   48 4.4 26.7 1.3 35.3 0.5 n.a. n.a.
1999   6   10   34   1   51 7.6 29.0 1.5 30.3 0.5 0.2 4 530
2000   7   12   38   2   58 12.7 28.5 1.7 28.1 0.5 0.3 5 465
2001   5   9   28   1   43 -25.3 22.5 1.0 41.3 0.4 0.2 4 982
2002   6   9   27   2   43 0.0 27.5 1.2 28.3 0.3 0.2 4 018
2003   4   8   27   2   41 -4.6 22.4 0.9 33.9 0.3 0.1 3 050
2004   5   9   31   3   47 14.1 30.6 1.4 28.8 0.4 0.2 4 821
2005   6   10   33   2   51 8.0 33.3 1.7 27.4 0.5 0.3 5 097
2006   7   9   33   3   52 1.6 42.3 2.2 23.1 0.5 0.3 5 950
2007   7   10   34   4   54 3.7 46.4 2.5 17.8 0.4 0.3 5 671
2008   6   9   36   3   55 2.5 41.2 2.3 20.9 0.5 0.3 5 562
2009   6   9   35   3   54 -2.1 40.5 2.2 21.0 0.5 0.3 5 362
2010   7   10   34   4   54 0.0 39.7 2.1 21.6 0.5 0.3 5 176
2011   7   10   35   4   56 4.1 39.1 2.2 21.8 0.5 0.3 4 998
2012   7   11   37   4   58 4.0 38.4 2.2 22.0 0.5 0.3 4 815
2013   8   11   38   4   61 3.8 37.7 2.3 22.3 0.5 0.3 4 623
2014   8   11   39   4   63 3.7 37.1 2.3 22.5 0.5 0.3 4 426
2015   8   12   41   4   65 3.5 36.4 2.4 22.7 0.5 0.3 4 240
2016   8   12   42   5   67 3.3 35.8 2.4 23.0 0.6 0.3 4 064
2017   9   13   43   5   69 3.3 35.2 2.4 23.2 0.6 0.3 3 897

Growth 
1997-2007 1 -2 5 3 8  - 21 1 -16 0 n.a. n.a.
2007-2017 2 3 10 1 16  - -11 0 5 0 0 -1775
Growth (%)
1997-2007 17.9 -15.4 19.4 603.7 17.1  - 81.3 112.3 -46.7 13.0 n.a. n.a.
2007-2017 25.5 30.9 29.3 30.3 29.2  - -24.2 -2.0 30.4 27.8 -11.3 -31.3
Compound annual 
growth rate (%)
1997-2007 1.7 -1.7 1.8 21.5 1.6  - 6.1 7.8 -6.1 1.2 n.a. n.a.
2007-2017 2.3 2.7 2.6 2.7 2.6  - -2.7 -0.2 2.7 2.5 -1.2 -3.7

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Netherlands 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % -0.1 2.2 2.0 3.4 3.5 2.4 1.5 2.1 2.2
Inflation % 2.1 1.2 1.7 1.4 1.6 2.7 2.7 1.9 1.7
Home currency usd 0.86 0.80 0.82 0.80 0.73 0.65 0.68 0.71 0.73
Home currency aud 0.56 0.59 0.62 0.60 0.61 0.61 0.61 0.61 0.62
Population m 16.3 16.4 16.4 16.5 16.6 16.7 16.7 16.8 16.9

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
GDP growth in the March quarter 2008 slowed markedly, 
mainly due to low export demand and falling 
manufacturing production. GDP growth is expected to 
weaken further over 2008, as export growth eases further 
from a strong Euro holding down the Netherlands’ trade 
competitiveness. 
Inflation is below the Euro average, however indirect tax 
increases, wage rises and further increases in commodity 
prices are likely to push up inflation in 2008. A strong Euro 
is keeping import costs down, however an expected 
depreciation of the Euro in 2009 will raise import prices 
slightly. Continued employment growth and wage 
increases are expected to push up private consumption, 
and import demand, leading to a decline in the current 
account surplus over this period. 
 

Market performance 
In 2007 there were 17.6 million outbound departures by 
Dutch residents, up 5% compared to 2006. Australia’s share 
of the outbound market remained stable at 0.3%. 
Visitor arrivals (ABS OAD 3401.0) rose 3% to 52,000 in the  
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals increased by 2% to 41,000 (leisure makes up 78% of 
total visitors from this market). 
Visitor arrivals are 6.7% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism Research 
Australia) rose 14.8% to 2.3 million in the 12 months to 
March 2008 compared with the same period in 2007. 
TIEV increased by 12% to $291 million in the year ending 
March 2008.Leisure TIEV increased 13% to $238 million in 
the year ending March 2008. 

Market commentary 
Inbound arrivals from the Netherlands are expected to increase by 5.0% in 2008 with an average growth rate of  
3.5% for the rest of the forecast period.  

Singapore Airlines will increase its services to Australia from Singapore from 85 to 97 flights per week from June 2008. This will 
increase connection opportunities on this busy leg of the journey from Europe to Australia. 

Despite these developments, aviation capacity is expected to remain relatively constrained between Europe and Australia until 
the new Airbus A380s are delivered to airlines servicing this route in late 2008 and beyond. 

The European Union and the United States have negotiated an 'open skies' agreement with the aim of opening up transatlantic 
routes to greater competition from March 2008. The deal allows EU-based airlines to fly from any city within the EU to any city 
in the US, and vice versa. Increased access to the US from Europe provides further competition to Australian destinations. 

Long-haul travel by the Dutch is on the increase, up 6% over the past 12 months, with 7% of those surveyed at major consumer 
and trade show, Vakantiebeurs, reporting Australia/New Zealand as their most favoured holiday destination. 

Dutch youth are increasingly travelling to new destinations in Asia. Australia is seen as a safe destination and hence is less of a 
challenge to visit, but is more expensive than its Asian neighbours. Recent Tourism Australia feed back has revealed that senior 
citizens over 50 years of age are driven by sentiment and straight forward thinking when deciding their next holiday 
destination, while consumers between the ages of 20 - 49 take more time to choose their destination.  

This has been researched by the “50+ expertise centre” while studying the different stage of life of senior citizens (50+). 
According to the institution, the younger age group needs more time, since they are of the opinion that their holiday choice 
reflects their personality. Inspiration for a holiday is driven by internet, friends and family in particular for both researched 
groups. For the over 50s, magazines are a major source of information. More information on the report can be found on 
www.sanoma-uitgevers.nl. ( Press release Sanoma Publishers, 5 March 2008) 

However, with more affordable travel between Asian cities on low cost carriers, Australia faces increased competition for 
European backpacker travel. At the same time, it is likely that lower cost services from Asia to Darwin and Perth will encourage 
European backpackers to pursue combined SE Asian and Australian itineraries. 

Table 28  International visitor arrivals: Netherlands 
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Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   5   13   24   1   42 8.4 41.7 1.8 13.7 0.2 n.a. n.a.
1998   5   13   28   1   47 11.7 37.5 1.8 13.5 0.2 n.a. n.a.
1999   5   13   33   1   52 11.3 42.8 2.2 13.6 0.3 0.5 9 569
2000   5   14   40   1   61 17.2 42.2 2.6 14.9 0.4 0.4 7 036
2001   5   12   37   2   57 -7.8 40.8 2.3 15.7 0.4 0.4 7 548
2002   4   11   36   2   53 -6.3 38.7 2.1 15.9 0.3 0.5 9 528
2003   5   11   34   2   51 -3.8 42.7 2.2 13.0 0.3 0.4 8 825
2004   5   11   30   2   48 -5.4 38.9 1.9 18.6 0.3 0.4 8 637
2005   6   12   30   2   50 3.1 37.0 1.8 19.3 0.4 0.3 5 138
2006   6   12   30   3 51 2.9 40.1 2.0 19.2 0.4 0.3 5 292
2007   5   12   30   3 51 0.1 42.6 2.2 15.3 0.3 0.3 5 415
2008   6   12   32   4   54 5.0 44.3 2.4 14.4 0.3 0.3  5 600
2009   6   13   33   4   55 2.4 44.0 2.4 14.3 0.3 0.3  5 565
2010   6   13   34   4   57 2.8 43.8 2.5 14.4 0.4 0.3  5 539
2011   6   14   35   4   59 3.6 43.5 2.6 14.3 0.4 0.3  5 500
2012   6   14   36   4   61 3.6 43.3 2.6 14.1 0.4 0.3  5 445
2013   7   15   37   4   63 3.6 43.0 2.7 14.0 0.4 0.3  5 369
2014   7   15   39   5   65 3.5 42.8 2.8 13.8 0.4 0.3  5 277
2015   7   16   40   5   67 3.5 42.5 2.9 13.7 0.4 0.4  5 188
2016   7   16   41   5   70 3.5 42.3 3.0 13.6 0.4 0.4  5 100
2017   8   17   43   5   72 3.4 42.1 3.0 13.4 0.4 0.4  5 015

Growth 
1997-2007 1 -1 7 3 9  - 1 0 2 0 n.a. n.a.
2007-2017 2 5 12 2 21  - -1 1 -2 0 0 -400
Growth (%)
1997-2007 18.1 -6.6 27.6 284.3 21.7  - 2.3 24.5 11.9 39.3 n.a. n.a.
2007-2017 40.0 40.3 41.0 45.7 41.0  - -1.3 39.1 -12.3 22.0 30.6 -7.4
Compound annual 
growth rate (%)
1997-2007 1.7 -0.7 2.5 14.4 2.0  - 0.2 2.2 1.1 3.4 n.a. n.a.
2007-2017 3.4 3.4 3.5 3.8 3.5  - -0.1 3.4 -1.3 2.0 2.7 -0.8

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Switzerland 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % -0.3 2.5 2.5 3.5 3.1 2.0 1.5 1.8 1.7
Inflation % 0.6 0.8 1.2 1.1 0.7 2.5 1.5 1.5 1.8
Home currency usd 1.35 1.24 1.25 1.25 1.20 1.47 1.58 1.56 1.57
Home currency aud 0.88 0.92 0.95 0.94 1.01 1.38 1.41 1.33 1.33
Population m 7.4 7.5 7.5 7.5 7.6 7.6 7.6 7.6 7.6

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
GDP growth is forecast to ease in 2008 compared to the 
last two years, with private consumption and somewhat by 
exports the key drivers for growth. However, domestic 
demand is forecast to ease, combined with moderating 
external demand.  
Offsetting this effect, GDP growth should be boosted by 
microeconomic reform, including liberalisation of 
electricity, energy, telecommunications and postal services. 
Consumer prices have risen at their strongest rate in over 
14 years, reflecting record global oil prices, and high food 
prices and transport costs. Inflation is expected to rise 
further, and placing upward pressure on wage growth. 
However, the strong Swiss Franc has helped to dampen 
import prices and given the potential disinflationary effects 
of slowing growth, the central bank is not expected to raise 
interest rates this year. 
 

Market performance 
In 2007 there were 13.3 million outbound departures by 
Swiss residents, up 6% compared to 2006. Australia’s share 
of the outbound market remained stable at 0.3%. 
Visitor arrivals (ABS OAD 3401.0) fell 3% to 42,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals decreased by 5% to 32,000 (leisure makes up 76% 
of total visitors from this market). 
Visitor arrivals are 1.7% lower in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism 
Research Australia) rose 1.2% to 1.7 million in the  
12 months to March 2008 compared with the same period 
in 2007. 
Total inbound economic value (TIEV) increased by 9% to 
$285 million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) also 
increased 9% to $212 million in the year ending March 
2008. 

Market commentary 
Visitor arrivals from Switzerland are forecast to decrease by 2% in 2008 but will grow by an average of 3.0% per year for the 
rest of the forecast period.  

The continued strength of the Swiss economy and significant promotion of Australia as a tourist destination will support this 
growth.  A 36 page Australia Special featured in the April edition of Swiss Travel magazine, the largest travel magazine in 
Switzerland. The comprehensive feature included in depth information about Australia’s nature, culture, city trends, hiking 
tours, coastal life, wildlife, outback and indigenous experiences. Tourism Tropical North Queensland was also on a roadshow 
with a range of delegates in Switzerland in March 2008.  

More affordable travel between Asian cities on low cost carriers is providing increased competition for European backpacker 
travel. However, it is likely that lower cost services from Asia to Darwin and Perth will encourage European backpackers to 
pursue combined South East Asian and Australian itineraries.  

While there are no direct services between Switzerland and Australia, Singapore Airlines doubled the capacity on its Zurich-
Singapore route in March 2008. This in addition to increased services to Australia has effectively increased total capacity. 
However, fuel surcharges are expected to have some impact on travel demand on this long haul route. 
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Table 29 International visitor arrivals: Switzerland 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   3   6   28   2 39 -2.1 46.4 1.8 14.4 0.3 n.a. n.a.
1998   3   6   28   2 40 4.4 51.4 2.1 12.5 0.3 n.a. n.a.
1999   4   6   32   2 45 11.8 47.2 2.1 18.4 0.4 0.4 8 302
2000   4   7   33   3 48 6.2 43.4 2.1 15.7 0.3 0.4 7 777
2001   3   6   34   3 46 -3.5 45.7 2.1 18.5 0.4 0.4 8 793
2002   3   5   30   3 41 -10.2 52.9 2.2 10.5 0.2 0.4 9 229
2003   3   5   30   3 41 -1.5 45.2 1.8 12.7 0.2 0.4 9 405
2004   4   6   28   3 41 0.8 47.1 1.9 11.6 0.2 0.3 7 821
2005   4   6   28   4 41 0.7 41.1 1.7 17.7 0.3 0.3 6 313
2006   4   6   28   4 43 2.5 43.3 1.8 17.7 0.3 0.3 6 708
2007   4   6   28   4 42 -1.4 38.9 1.6 19.2 0.3 0.3 6 778
2008   4   6   27   5 41 -2.0 39.8 1.6 17.2 0.3 0.3 6 924
2009   4   6   28   5 42 2.6 39.3 1.7 17.4 0.3 0.3 6 842
2010   4   6   29   5 44 3.8 38.4 1.7 18.0 0.3 0.3 6 775
2011   4   6   30   5 46 4.0 37.7 1.7 18.2 0.3 0.3 6 695
2012   4   7   31   5 47 4.0 37.2 1.8 18.4 0.3 0.3 6 599
2013   5   7   32   5 49 3.8 36.5 1.8 18.6 0.3 0.3 6 483
2014   5   7   33   6 51 3.7 35.9 1.8 18.9 0.3 0.3 6 351
2015   5   8   35   6 53 3.6 35.0 1.8 19.2 0.4 0.3 6 226
2016   5   8   36   6 55 3.5 34.3 1.9 19.5 0.4 0.3 6 106
2017   5   8   37   6 56 3.4 33.6 1.9 19.8 0.4 0.3 5 993

Growth 
1997-2007 1 0 0 3 3  - -7 0 5 0 n.a. n.a.
2007-2017 1 2 9 2 15  - -5 0 1 0 0 -785
Growth (%)
1997-2007 23.6 -1.7 -0.6 173.5 8.6  - -16.1 -8.9 33.0 21.1 n.a. n.a.
2007-2017 36.5 34.6 33.9 38.2 34.7  - -13.7 16.3 3.3 20.2 19.1 -11.6
Compound annual 
growth rate (%)
1997-2007 2.1 -0.2 -0.1 10.6 0.8  - -1.7 -0.9 2.9 1.9 n.a. n.a.
2007-2017 3.2 3.0 3.0 3.3 3.0  - -1.5 1.5 0.3 1.9 1.8 -1.2

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008

Holiday
VFR

Business
Other

Purpose shares for visitor arrivals, 2017

0

10

20

30

40

50

60

2000 2005 2010 2015

Other
Business

VFR
Holiday

Total

Visitor arrivals by purpose, 1996 to 2017

V
is

ito
r a

rr
iv

al
s 

(0
00

s)

0.0

0.5

1.0

1.5

2.0

2.5

3.0

0

5

10

15

20

25

2000 2005 2010 2015

Total visitor nights
HMGSA share of Visitor nights

Visitor nights, 1996 to 2017

V
is

ito
r n

ig
ht

s 
(m

ill
io

ns
)

H
M

G
S

A
 share of visitor nights (%

)

.0

.1

.2

.3

.4

.5

.6

.7

.8

0

2000

4000

6000

8000

10000

2000 2005 2010 2015

TIEV TIEV per visitor

Total inbound economic value (TIEV), 1999 to 2017

TI
E

V
 ($

bi
lli

on
s)

TIE
V

 per visitor ($)

 
  



 68

United Kingdom 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 2.2 3.3 1.8 2.9 3.0 1.5 1.0 2.6 2.2
Inflation % 1.4 1.3 2.1 2.3 2.3 3.4 2.8 2.1 2.1
USD Home currency 1.63 1.83 1.82 1.84 2.00 1.96 1.88 1.85 1.85
AUD Home currency 2.51 2.49 2.38 2.44 2.39 2.10 2.10 2.16 2.19
Population m 60.2 60.4 60.5 60.6 60.8 61.0 61.1 61.3 61.5

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
GDP growth has slowed to its weakest growth in recent 
years, reflecting slowing household consumption and a 
sharp fall in manufacturing production but surprisingly 
retail sales have remained solid. Overall, consumer and 
external demand is weakening, and GDP growth is 
expected to slow further over 2008, combined with 
higher unemployment. 
 Inflation continues to soar, reaching 3.8% in June 2008 
(year on year), reflecting higher food, energy and fuel 
prices.  
Although property prices continue to fall noticeably, and 
mortgage approvals at historically low levels, there is no 
immediate likelihood of the central bank lowering 
interest rates and both consumer confidence and 
consumer spending continue to weaken. 
 

Market performance 
In 2007 there were 71.1 million outbound departures by UK 
residents, up 4% compared to 2006. Australia’s share of the 
outbound market fell 0.6 percentage points to 5.9% in 2007. 
Visitor arrivals (ABS OAD 3401.0) fell 7% to 686,000 in the 12 
months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals decreased by 8% to 595,000 (leisure makes up 87% of 
total visitors from this market). 
Visitor arrivals are 1.1% lower in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights fell 9.9% to 20.9 million in the 12 months to 
March 2008 compared with the same period in 2007. 
TIEV decreased by 6% to $3.5 billion in the year ending March 
2008. Leisure inbound economic value Leisure TIEV decreased 
8% to $3.0 billion in the year ending March 2008. 

Market commentary 
The UK is Australia’s second largest market by visitor arrivals and largest in terms of TIEV. Arrivals in 2008 are forecast to fall by 
2.0% following a fall of 6.2% in 2007. However, over the 2007-2017 forecast period, growth in UK arrivals is forecast to average 
2.4% per year.  

Working Holiday Maker Visa numbers are increasing (up 8% in the first seven months of 2007/08), suggesting strength in 
backpacker arrivals in the balance of 2008.  

Record load factors on many common routes from the UK and fuel surcharges that reduce Australia’s cost competitiveness are 
impacting arrivals from the UK. Around 41% of UK inbound tourists to Australia in 2007 arrived on services from the end point 
carriers, Qantas, British Airways and Virgin Atlantic.  Total seats in 2007 from these carriers fell by 8% as British Airways reduced 
services and the size of aircraft used. Partly as a result, the average load factor in 2007 on these carriers (not including transit 
traffic) increased by 5 percentage points to a very high 86% on the last leg into Australia.  

High load factors on flights from the UK will limit inbound tourism growth in 2008. Average load factors from major hub points 
for key intermediate carriers were also high with Singapore to Australia averaging 85% (+5 percentage points), HK to Australia 
averaging 84% (+3 percentage points) and Malaysia to Australia 81% (+9 percentage points). Qantas had the largest share of UK 
arrivals at 31%. Emirates had a 19% share in 2007 drawing on the power of its services outside London to Dubai, more than 
double its share in 2003 and having picked up share from British Airways, Singapore Airlines and Malaysia Airlines.  

Middle Eastern airlines are also expected to provide a higher proportion of UK air traffic to Australia. Emirates is expected to 
add significant capacity to Australia in early 2009, with the introduction of the A380 on its London-Dubai-Sydney-Auckland 
route. By end of 2009, Emirates flights to Australia are expected to have increased from 49 per week to 70 per week, with 14 of 
these weekly flights likely to be A380 services. Fuel surcharges have a large influence on fares on this route. Average fuel 
surcharges are around $400 for a return flight. Taking advantage of a recently expanded air services agreement between the 
UAE and Australian Governments, Etihad Airways will also increase Sydney-Abu Dhabi services to 11 flights per week.  
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Table 30  International visitor arrivals: United Kingdom 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   42   175   184   9   411 11.7 34.8 14.3 14.8 2.1 n.a. n.a.
1998   40   193   224   10   468 13.9 36.3 17.0 14.0 2.4 n.a. n.a.
1999   42   195   278   13   528 13.0 35.4 18.7 16.2 3.0 3.0 5 587
2000   45   209   313   14   580 9.8 43.6 25.3 12.2 3.1 3.5 6 107
2001   43   210   347   17   617 6.3 38.3 23.6 14.1 3.3 3.8 6 135
2002   43   201   373   26   643 4.1 37.1 23.8 15.1 3.6 3.7 5 828
2003   45   224   379   24   673 4.7 37.8 25.4 16.7 4.2 4.1 6 038
2004   44   231   379   22   676 0.5 37.9 25.6 14.2 3.6 3.7 5 471
2005   50   248   395   16   709 4.8 32.7 23.2 19.1 4.4 3.5 4 963
2006   54 252 410 19 734 3.6 34.1 25.0 19.7 4.9 3.8 5 189
2007   52 252 365 20 689 -6.2 33.1 22.8 18.5 4.2 3.6 5 229
2008   50   234   372   18   675 -2.0 32.9 22.2 19.2 4.3 3.7 5 417
2009   51   240   382   19   692 2.5 32.3 22.4 19.2 4.3 3.7 5 398
2010   53   249   395   20   716 3.5 31.8 22.8 19.6 4.5 3.9 5 387
2011   55   257   408   20   740 3.3 31.2 23.1 19.6 4.5 4.0 5 363
2012   57   265   421   21   763 3.1 30.7 23.4 19.6 4.6 4.1 5 322
2013   58   272   433   21   785 2.9 30.1 23.7 19.5 4.6 4.1 5 262
2014   60   280   445   22   807 2.8 29.6 23.9 19.5 4.7 4.2 5 185
2015   61   288   457   23   829 2.7 29.1 24.1 19.5 4.7 4.2 5 110
2016   63   295   469   23   850 2.6 28.5 24.3 19.5 4.7 4.3 5 036
2017   65   303   481   24   872 2.6 28.0 24.4 19.4 4.7 4.3 4 964

Growth 
1997-2007   10   78   180   11   278  - -  2   9   4   2 n.a. n.a.
2007-2017   13   51   117   4   183 - -  5   2   1   1   1 -  265
Growth (%)
1997-2007 22.9 44.4 98.0 114.5 67.8  - -4.7 59.9 24.8 99.7 n.a. n.a.
2007-2017 24.3 20.0 32.0 17.9 26.6 - -15.5 7.0 5.0 12.3 20.2 -5.1
Compound annual 
growth rate (%)
1997-2007 2.1 3.7 7.1 7.9 5.3  - -0.5 4.8 2.2 7.2 n.a. n.a.
2007-2017 2.2 1.8 2.8 1.7 2.4 - -1.7 0.7 0.5 1.2 1.9 -0.5

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Nordic countries 
Table 31  International visitor arrivals: Nordic countries 

Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   11   11   32   3   57 4.6 40.2 2.3 8.9 0.2 n.a. n.a.
1998   11   12   35   3   62 8.2 38.2 2.4 45.8 1.1 n.a. n.a.
1999   10   13   39   4   68 9.3 36.6 2.5 19.0 0.5 0.5 7 119
2000   13   15   49   6   84 23.6 40.6 3.4 12.8 0.4 0.7 7 924
2001   10   14   43   7   74 -11.6 35.2 2.6 14.4 0.4 0.6 7 858
2002   9   12   43   9   73 -0.8 42.7 3.1 13.0 0.4 0.6 7 645
2003   10   13   44   9   76 3.3 45.9 3.5 10.5 0.4 0.6 7 483
2004   10   15   47   8   80 5.8 39.0 3.1 10.8 0.3 0.4 5 570
2005   12   15   50   8   84 5.5 38.3 3.2 14.9 0.5 0.4 5 253
2006   12   15   50   7   84 0.0 43.1 3.6 14.6 0.5 0.5 5 407
2007   12   16   50   7   86 1.7 23.1 2.0 25.9 0.5 0.4 4 980
2008   12   16   50   7   86 -0.4 23.6 2.0 25.5 0.5 0.4 4 733
2009   12   16   51   8   87 2.2 23.4 2.0 25.2 0.5 0.4 4 536
2010   13   17   53   8   90 3.3 23.1 2.1 24.7 0.5 0.4 4 702
2011   13   18   54   8   94 3.7 22.9 2.1 24.0 0.5 0.5 4 872
2012   14   18   57   8   97 4.2 22.7 2.2 23.3 0.5 0.5 5 024
2013   14   19   59   9   102 4.5 22.5 2.3 22.4 0.5 0.5 5 161
2014   15   20   62   9   106 4.3 22.3 2.4 21.7 0.5 0.6 5 285
2015   16   21   64   10   110 3.8 22.1 2.4 21.1 0.5 0.6 5 412
2016   16   22   67   10   115 4.4 22.0 2.5 20.3 0.5 0.6 5 544
2017   17   22   69   10   118 2.2 21.9 2.6 20.0 0.5 0.7 5 680

Growth 
1997-2007 2 5 18 4 29  - -17 0 17 0 n.a. n.a.
2007-2017 5 6 18 3 32  - -1 1 -6 0 0 700
Growth (%)
1997-2007 15.6 42.1 55.6 145.2 50.3  - -42.5 -13.6 190.1 150.6 n.a. n.a.
2007-2017 37.6 37.5 36.4 39.7 37.1  - -5.5 29.5 -22.8 0.0 56.3 14.1
Compound annual 
growth rate (%)
1997-2007 1.5 3.6 4.5 9.4 4.2  - -5.4 -1.5 11.2 9.6 n.a. n.a.
2007-2017 3.2 3.2 3.2 3.4 3.2  - -0.6 2.6 -2.6 0.0 4.6 1.3

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Rest of Europe 
Table 32 International visitor arrivals: Rest of Europe 

Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   13   23   44   3   83 10.6 29.1 2.4 19.1 0.5 n.a. n.a.
1998   12   21   48   3   83 -0.5 39.8 3.3 20.6 0.7 n.a. n.a.
1999   12   22   51   4   90 8.0 40.4 3.6 19.8 0.7 0.5 5 186
2000   16   23   66   6   111 23.9 33.0 3.7 21.1 0.8 0.4 3 822
2001   11   20   52   6   89 -20.1 50.8 4.5 12.0 0.5 0.5 5 219
2002   12   19   54   6   91 2.8 38.1 3.5 17.3 0.6 0.4 4 059
2003   11   20   48   6   85 -6.4 39.5 3.4 12.7 0.4 0.4 4 364
2004   11   23   55   7   96 12.3 38.9 3.7 14.4 0.5 0.4 4 418
2005   14   25   56   7   102 6.0 36.0 3.7 17.5 0.6 0.4 4 224
2006   15   25   59   8   107 5.0 37.3 4.0 20.9 0.8 0.5 4 757
2007   17   27   66   9   118 11.0 30.3 3.6 22.3 0.8 0.8 6 439
2008   18   28   68   10   123 4.3 30.6 3.8 21.2 0.8 0.5 4 024
2009   18   29   71   10   128 3.8 30.7 3.9 20.3 0.8 0.5 3 908
2010   20   31   76   11   138 7.3 30.6 4.2 19.0 0.8 0.6 4 027
2011   21   33   80   12   145 5.6 30.6 4.4 18.0 0.8 0.6 4 203
2012   22   34   85   12   153 5.5 30.6 4.7 17.1 0.8 0.7 4 374
2013   23   36   89   13   162 5.6 30.5 4.9 16.2 0.8 0.7 4 515
2014   25   38   95   14   171 6.1 30.5 5.2 15.3 0.8 0.8 4 635
2015   26   41   101   15   183 6.7 30.4 5.6 14.4 0.8 0.9 4 719
2016   28   44   108   16   195 6.5 30.3 5.9 13.5 0.8 0.9 4 815
2017   30   47   115   17   208 6.5 31.3 6.5 12.3 0.8 1.0 4 913

Growth 
1997-2007 4 3 22 6 35  - 1 1 3 0 n.a. n.a.
2007-2017 13 20 49 8 89  - 1 3 -10 0 0 -1526
Growth (%)
1997-2007 28.4 13.2 49.3 232.8 41.9  - 4.0 47.5 16.9 72.5 n.a. n.a.
2007-2017 76.1 75.0 74.4 82.5 75.4  - 3.5 81.5 -44.9 0.0 33.8 -23.7
Compound annual 
growth rate (%)
1997-2007 2.5 1.2 4.1 12.8 3.6  - 0.4 4.0 1.6 5.6 n.a. n.a.
2007-2017 5.8 5.8 5.7 6.2 5.8  - 0.3 6.1 -5.8 0.0 3.0 -2.7

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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North America 
Canada 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 2.0 3.1 2.9 3.1 2.7 1.1 2.0 2.8 2.7
Inflation % 2.7 1.8 2.2 2.0 2.2 2.4 2.1 2.0 2.0
Home currency usd 1.40 1.30 1.21 1.13 1.07 1.01 1.05 1.07 1.09
Home currency aud 0.91 0.96 0.93 0.85 0.90 0.95 0.94 0.91 0.92
Population m 32.4 32.7 33.0 33.1 33.4 33.7 34.0 34.3 34.6

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
Key indicators suggest GDP growth has improved in the 
second quarter of 2008 after a weak start to the year. 
Manufacturing activity has rebounded, largely as a 
consequence of recent US automaker strikes which saw 
production shifted into Canada. However, US car demand 
has decelerated and the auto contribution to industrial 
production is unlikely to be sustained at current levels. 
Strong commodity prices and incomes has boosted 
investment and private consumption, and offset a housing 
market slump. In particular, energy shipments to countries 
other than the US have increased, and high energy prices 
are boosting export receipts. Demand for imports will 
increase, sustained by healthy consumer demand and 
tourism, as Canadians exploit the value of the Canadian 
dollar. 
Consumer demand remains strong, supported by firm wage 
growth and a soft landing to the property sector, as well as 
a cut in the goods and service tax, falls in car prices and a 
strong currency.  
 

Market performance 
In 2007 there were 23.4 million outbound departures by 
Canadian residents, up 5% compared to 2006. Australia’s 
share of the outbound market remained stable at 0.5%. 
Visitor arrivals (ABS OAD 3401.0) rose 9% to 120,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals increased by 8% to 90,000 (leisure makes up 75% of 
total visitors from this market). 
Visitor arrivals are 11.0% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism 
Research Australia) increased 1% to 4.2 million in the  
12 months to March 2008 compared with the same period 
in 2007. 
Total inbound economic value (TIEV) increased by 8% to 
$670 million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) increased 
marginally by 4% to $473 million in the year ending March 
2008. 

Market commentary 
Inbound arrivals are forecast to grow by 10.0% in 2008 and continue growing at an annual average rate of 4.9% over 2007-
2017 period. However, the March 2008 Canadian Conference Board survey of the summer travel intentions of Canadians has 
shown that fewer Canadians plan to travel this summer, largely because of higher fuel prices and air fares, growing economic 
concerns in Ontario and Québec and a drop in consumer confidence. 

Canadian visitors to Australia are among the most valuable with a high yield and long length of stay (21 nights compared with 
the 10 night average). They account for a large proportion of leisure travellers (76% compared to the 64% average) and have a 
high rate of dispersal into regional Australia. 

Strong growth in seat capacity is expected in 2008, with Air Canada’s weekly non-stop Vancouver-Sydney services using larger 
long-range aircraft in peak periods. Additional long-range aircraft are on order, and this may allow further non-stop services 
between Canada and Australia in the future. Access beyond the East Coast of Australia will improve in 2008, with additional 
services from Air New Zealand on the Auckland-Vancouver route. Jetstar could also enter this market from late 2010, and this 
could lead to noticeably stronger growth in the medium to long term. 

The US Government introduced its Western Hemisphere Initiative in June 2009, which now requires Canadians to hold a 
passport when travelling to the US. This additional requirement from US authorities may deter some Canadians travelling to 
the US, indirectly benefiting some alternative destinations such as Australia. 
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Table 33  International visitor arrivals: Canada 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   9   22   32   2   65 6.0 40.0 2.6 11.7 0.3 n.a. n.a.
1998   10   23   36   2   72 10.7 40.7 2.9 12.8 0.4 n.a. n.a.
1999   10   22   43   3   78 9.4 37.9 3.0 12.6 0.4 0.5 6 121
2000   12   27   46   3   88 12.6 36.7 3.2 14.0 0.5 0.5 5 585
2001   11   27   52   4   93 5.6 42.6 4.0 17.7 0.7 0.6 6 700
2002   10   24   53   4   91 -2.5 37.3 3.4 16.3 0.6 0.5 5 807
2003   10   24   49   4   88 -3.3 32.6 2.9 16.2 0.5 0.5 5 384
2004   11   29   52   6   98 11.7 39.0 3.8 12.9 0.5 0.5 5 509
2005   13   31   53   6   103 4.4 38.0 3.9 17.5 0.7 0.5 5 261
2006   14   33   56   7 110 7.2 42.4 4.7 17.7 0.8 0.7 5 929
2007   16   33   58   8 115 4.4 39.8 4.6 15.9 0.7 0.7 5 942
2008   23   33   64   5   126 10.0 37.4 4.7 19.8 0.9 0.7 5 662
2009   24   35   67   6   132 4.5 37.1 4.9 19.8 1.0 0.7 5 521
2010   25   36   70   6   137 4.2 36.8 5.1 20.2 1.0 0.7 5 391
2011   26   38   73   6   143 4.3 36.5 5.2 20.3 1.1 0.8 5 251
2012   28   39   76   6   149 4.4 36.2 5.4 20.3 1.1 0.8 5 100
2013   29   41   79   7   156 4.4 35.9 5.6 20.3 1.1 0.8 4 934
2014   30   43   83   7   163 4.3 35.7 5.8 20.4 1.2 0.8 4 758
2015   31   45   86   7   170 4.3 35.4 6.0 20.4 1.2 0.8 4 588
2016   33   47   90   8   177 4.2 35.1 6.2 20.4 1.3 0.8 4 425
2017   34   49   94   8   184 4.2 34.8 6.4 20.5 1.3 0.8 4 269

Growth 
1997-2007 7 11 26 6   50  - 0 2 4 0 n.a. n.a.
2007-2017 18 16 36 0   70  - -5 2 5 1 0 -1674
Growth (%)
1997-2007 74.7 50.4 82.5 260.8 77.0  - -0.7 75.7 35.6 138.4 n.a. n.a.
2007-2017 108.0 49.2 63.2 -4.6 60.7  - -12.4 40.8 28.8 81.4 15.4 -28.2
Compound annual 
growth rate (%)
1997-2007 5.7 4.2 6.2 13.7 5.9  - -0.1 5.8 3.1 9.1 n.a. n.a.
2007-2017 7.6 4.1 5.0 -0.5 4.9  - -1.3 3.5 2.6 6.1 1.4 -3.3

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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United States 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 2.7 3.6 3.1 2.9 2.2 1.5 1.5 2.9 3.0
Inflation % 2.3 2.7 3.4 3.2 2.9 4.3 2.8 2.3 2.2
Home currency usd 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00
Home currency aud 0.65 0.74 0.76 0.75 0.84 0.94 0.89 0.85 0.85
Population m 292 294 297 299 301 304 307 309 312

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
US economic growth has slowed markedly in the 
second half of 2007 and into 2008, as high energy 
prices and the sub-prime lending crisis negatively 
impacts on growth.   
Federal tax rebates have provided temporary relief to 
retail spending and real disposable incomes in the June 
quarter 2008. However, consumer sentiment remains 
pessimistic, with high inflation, falling housing values, 
persistent financial market volatility and growing 
unemployment. Against this backdrop (and the 
upcoming US election), US economic growth is likely to 
slow further ins the second half of 2008. 
At this stage, interest rates are not expected to increase 
given the Fed’s protection of the (increasingly bearish) 
US equity market. As US interest rates remain low, and 
as growth prospects dim, the US dollar likely to remain 
weak against the Euro and the Yen. 
 

Market performance 
In 2007 there were 65 million outbound departures by US 
residents, up 2% compared to 2006. Australia’s share of the 
outbound remained stable at 0.7%. 
Visitor arrivals (ABS OAD 3401.0) rose 1% to 462,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure arrivals decreased by 4 % to 277,000 (leisure 
makes up 60% of total visitors from this market). 
Visitor arrivals are 1.1% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (IVS Tourism Research Australia) increased by 
less than 1% to 9.8 million in the 12 months to March 2008 
compared with the same period in 2007. 
TIEV increased by 7 %to $2.1 billion in the year ending March 
2008. Leisure TIEV increased by 1% to $1.2 billion in the year 
ending March 2008. 

Market commentary 
The number of arrivals fro the US is forecast to increase by 1.1% in 2008, despite the current downturn in the US economy. 
However, the outlook is for strong growth (average of about 5.7% per year) for the 2007-2017 forecast period. Aviation 
developments, including larger aircraft and increases in services, are expected to spur accelerated growth from the market 
later this year. The Western Hemisphere Travel Initiative requires travellers “to present a passport or other approved secure 
document denoting citizenship and identity for all land and sea travel into the United States”. The new requirements are 
effective June 1, 2009.  This will produce a more level playing field for Australia against Canada, Mexico and the Caribbean.  
Over time, this factor will dramatically increase the share of US residents with passports, adding to Australia’s available 
market. The Working and Holiday Maker Visa program was introduced in late 2007.  The Department of Immigration 
expects around 3,000 US W&HM visitors in 2007-08 (the visas being available only since 31 October 2007) and 30,000 
visitors per annum under this scheme in the fourth year.  

Seat capacity growth is expected to pick up dramatically.  Total seat capacity growth across the market has been less than 
10% since 2001, even though Qantas seat capacity has grown far faster.  Total seat capacity growth on the route in 2008 
and 2009 is expected to be around 15%. The expected entry of V Australia to this market in the last month of 2008 with 10 
services per week on the Los Angeles-Sydney route and the replacement of a daily Qantas 747-400 with their first A380 
service will contribute to a noticeable lift in capacity in the coming peak season.  Though Qantas is reducing 747-400 
frequency by two services per week when the A380 is introduced and has reduced seat capacity by introducing  economy 
seating in 2008. With another 4 new flights per week by Qantas from late March 2008, total seats on the US route in 2008 is 
expected to increase by around 6% in 2008.  In addition, due to the full year impact of late 2008 changes, seat capacity in 
2009 is expected to increase by a further 10%.  

The extra capacity and competitive pressure should lead to an easing of airfares on the US-Australia route and easier access 
to seat allocations in peak periods. V Australia’s code share agreement with North West Airlines will open the door to the 
previously under-developed middle America market and the large number of North West frequent fliers. V Australia also 
has an interest in whether the planned North West Airlines merger with Delta proceeds as this could open up further 
opportunities due to a stronger US airline partner.  Qantas will remain the dominant carrier on the US-Australia route.  In 
2007, QF carried 50% of all inbound US residents who arrived in Australia. 
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Table 34  International visitor arrivals: United States 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   92   67   158   13   330 4.0 21.3 7.0 25.0 1.8 n.a. n.a.
1998   94   76   189   15   374 13.4 20.8 7.8 34.3 2.7 n.a. n.a.
1999   89   83   226   19   417 11.5 21.6 9.0 30.9 2.8 2.3 5 428
2000   92   102   269   25   488 17.0 21.8 10.6 30.2 3.2 2.7 5 563
2001   74   92   244   37   446 -8.5 24.8 11.1 24.9 2.8 2.8 6 226
2002   84   76   234   40   435 -2.7 28.1 12.2 24.2 3.0 2.8 6 488
2003   88   79   211   45   422 -2.9 26.0 11.0 24.2 2.7 2.2 5 204
2004   85   86   217   45   433 2.6 23.4 10.1 26.0 2.6 2.1 4 950
2005   94   96   219   37   446 3.0 21.5 9.6 29.5 2.8 1.9 4 321
2006   101 92 220 43 456 2.2 24.2 11.0 28.7 3.2 2.1 4 654
2007   110 91 213 45 460 0.8 23.1 10.6 30.3 3.2 2.1 4 629
2008   111   92   215   47   465 1.1 23.6 11.0 28.8 3.2 2.3 4 915
2009   119   99   231   51   500 7.6 23.4 11.7 28.7 3.4 2.5 4 946
2010   127   105   246   54   531 6.2 23.1 12.3 29.3 3.6 2.6 4 984
2011   135   112   262   57   567 6.8 22.9 13.0 29.3 3.8 2.8 5 010
2012   145   120   281   62   608 7.1 22.7 13.8 29.2 4.0 3.1 5 022
2013   153   127   298   65   644 6.0 22.5 14.5 29.2 4.2 3.2 5 014
2014   162   135   315   69   681 5.8 22.3 15.2 29.2 4.4 3.4 4 990
2015   172   142   333   73   720 5.7 22.1 15.9 29.2 4.6 3.6 4 966
2016   181   150   351   77   759 5.4 22.0 16.7 29.1 4.9 3.7 4 943
2017   190   158   369   81   798 5.2 21.9 17.4 29.1 5.1 3.9 4 921

Growth 
1997-2007   19   24   56   32   130  -   2   4   5   1 n.a. n.a.
2007-2017   80   67   156   36   338  - -  1   7 -  1   2   2   292
Growth (%)
1997-2007 20.1 35.1 35.5 253.1 39.5  - 8.9 51.8 21.3 84.1 n.a. n.a.
2007-2017 72.2 73.5 72.9 80.8 73.6  - -5.5 64.1 -3.9 57.7 84.6 6.3
Compound annual 
growth rate (%)
1997-2007 1.9 3.1 3.1 13.4 3.4  - 0.9 4.3 1.9 6.3 n.a. n.a.
2007-2017 5.6 5.7 5.6 6.1 5.7  - -0.6 5.1 -0.4 4.7 6.3 0.6

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Other 

Middle East and North Africa  

Economic assumptions (for Saudi Arabia)

2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 7.7 5.3 5.5 3.3 3.5 6.1 5.5 5.5 4.6
Inflation % 0.6 0.5 0.5 2.2 4.2 10.0 7.6 7.6 7.6
Home currency usd 3.75 3.75 3.75 3.75 3.75 3.75 3.74 3.94 4.13
Home currency aud 2.44 2.76 2.86 2.82 3.14 3.51 3.35 3.36 3.49
Population m 25.5 26.1 26.7 27.1 27.7 28.2 28.8 29.3 29.8

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
Growth prospects in the Middle East and North Africa 
(MENA) remain robust, buoyed by record oil prices. Oil had 
reached US$145/barrel in July. Most economies in the 
MENA region are booming, however the volume of oil-
related liquidity, along with high global food prices, is 
boosting consumer demand and driving inflation up. The 
weak US dollar is also exacerbating inflation in those 
countries with currency pegs to the US dollar. 
Private investment in non-oil activities will continue to 
grow strongly, as commercial banks seek outlets for 
petrodollars. Non-oil producing countries in the region are 
also benefiting from the oil-related liquidity in terms of 
inward investment and tourism demand. 
 

Market performance 
In 2005 there were 22.7 million outbound departures by 
Middle East (excluding Israel) residents, up 11% compared 
to 2006. Australia’s share of the outbound market 
remained stable at 0.25%. 
Visitor arrivals (ABS OAD 3401.0) rose 18% to 77,000 in the 
12 months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals increased by 12% to 47,000 (leisure makes up  
62% of total visitors from this market). 
Visitor arrivals are 13.9% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism 
Research Australia) rose 87.4% to 3.1 million in the  
12 months to March 2008 compared with the same period 
in 2007. 
Total inbound economic value (TIEV) increased by 119% to 
$478 million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) increased  
65% to $194 million in the year ending March 2008. 

Market commentary 
Inbound arrivals from the Middle East and North Africa are forecast to increase significantly, with 14.5% more arrivals in 2008 
over 2007. Over the 2007-2017 period, arrivals are expected to increase 10.9% per year. 

Australia is a major destination for the Gulf airlines, however there are numerous competing destinations they can service. 
The Gulf-Australia route increased 11% in 2007, largely from Emirates’ 11% capacity increase and Etihad’s launch into Sydney 
and Brisbane. 

Growth in capacity to Australian ports is expected to continue due to delivery of a large number of A380s in the next two 
years, increases in bilateral capacity, airport expansion plans in Abu Dhabi and Dubai, substantial investment by Emirates on 
Australian airport facilities such as business lounges in Brisbane and A380 facilities, as well as healthy premium traffic on 
most Australian services. 

It is expected that the A380 will be introduced configured with 489 seats by Emirates in the first quarter of 2009 on Dubai–
Sydney–Auckland, while adding daily services to Brisbane (October 2008) and Melbourne (February 2009).  

Etihad will increase weekly services on the Abu Dhabi-Sydney route from seven to eleven, while converting its Abu Dhabi-
Singapore-Brisbane services to a non-stop service within a year. The code-share agreement between Virgin Blue and Etihad is 
also expected to contribute to greater regional dispersal of international tourists, including those arriving from the UK and 
Europe. 

Qatar Airways is expected to commence its inaugural service on the Doha-Melbourne route by the end of 2009.  
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Table 35  International visitor arrivals: Middle East and North Africa  
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   5   12   17   1   35 8.7 51.3 1.8 6.6 0.1 n.a. n.a.
1998   5   11   25   1   42 18.9 65.1 2.7 7.1 0.2 n.a. n.a.
1999   6   13   31   1   52 23.4 36.7 1.9 16.6 0.3 0.3 5 059
2000   7   14   33   1   55 5.9 45.7 2.5 10.0 0.3 0.2 4 474
2001   6   13   34   2   55 0.3 47.2 2.6 12.5 0.3 0.3 6 041
2002   6   11   32   3   51 -6.9 31.7 1.6 11.7 0.2 0.2 4 174
2003   6   15   29   3   53 2.7 44.3 2.3 8.7 0.2 0.4 7 106
2004   6   15   38   4   64 21.4 44.3 2.8 11.2 0.3 0.3 4 211
2005   9   18   40   6 73 13.4 40.1 2.9 18.3 0.5 0.2 3 288
2006   10   19   38   8 76 4.5 46.2 3.5 10.7 0.4 0.3 3 892
2007   13   22   42   11 87 15.4 49.1 4.3 10.4 0.4 0.5 5 979
2008   16   25   45   13   100 14.5 51.7 5.2 9.8 0.5 0.6 6 013
2009   20   30   55   16   121 20.7 51.5 6.2 9.8 0.6 0.7 5 816
2010   22   34   62   18   137 13.1 51.2 7.0 9.9 0.7 0.8 5 635
2011   25   39   70   21   155 13.5 50.9 7.9 9.9 0.8 0.8 5 447
2012   28   43   78   23   173 11.5 50.6 8.8 9.9 0.9 0.9 5 252
2013   31   48   86   25   190 9.8 50.4 9.6 9.8 0.9 1.0 5 046
2014   33   52   93   27   205 8.3 50.1 10.3 9.8 1.0 1.0 4 833
2015   36   55   100   29   220 7.0 49.8 11.0 9.8 1.1 1.0 4 631
2016   38   59   106   31   233 6.0 49.6 11.6 9.7 1.1 1.0 4 439
2017   40   62   111   33   245 5.1 49.3 12.1 9.7 1.2 1.0 4 256

Growth 
1997-2007   8   10   25   10   52  - -2 2 4 0 n.a. n.a.
2007-2017   27   39   69   22   158  - 0 8 -1 1 1 -1723
Growth (%)
1997-2007 168.4 77.4 143.3 1034.6 147.0  - -4.2 136.5 58.5 274.8 n.a. n.a.
2007-2017 203.2 178.7 166.9 207.7 180.3  - 0.4 181.4 -6.6 162.8 99.5 -28.8
Compound annual 
growth rate (%)
1997-2007 10.4 5.9 9.3 27.5 9.5  - -0.4 9.0 4.7 14.1 n.a. n.a.
2007-2017 11.7 10.8 10.3 11.9 10.9  - 0.0 10.9 -0.7 10.1 7.2 -3.3

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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South Africa 

Economic assumptions
2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 3.0 4.9 5.0 5.4 5.1 3.9 4.2 4.2 4.2
Inflation % 5.8 1.4 3.4 4.7 7.1 9.6 6.6 5.3 5.2
Home currency usd 7.56 6.46 6.36 6.77 7.05 7.66 7.93 8.02 8.02
Home currency aud 4.93 4.76 4.86 5.10 5.91 7.17 7.09 6.84 6.79
Population m 44.5 44.4 44.3 44.2 44.0 43.8 43.5 43.3 43.1

Sources: IMF IFS; Consensus Forecasts, July 2008. Numbers shaded are forecasts.  

Economic outlook 
GDP growth remained robust in 2007, however electricity 
shortages and global economic volatility will slow growth 
in 2008. Private consumption is also expected to slow, 
with soaring inflation, higher debt levels and tighter 
credit conditions shrinking disposable incomes. GDP 
growth will pick up in 2009 as South Africa prepares to 
host the 2010 (soccer) World Cup. 
Strong commodity prices and export demand for 
commodities will boost exports, but with high inflation, 
the central bank is expected to raise interest rates again 
in 2008, but is expected to fall in 2009 as price pressures 
ease. 
 

Market performance 
Visitor arrivals (ABS OAD 3401.0) rose 9% to 65,000 in the 12 
months to May 2008 compared with the same period in 
2007. Leisure (holiday and visiting friends and relatives) 
arrivals increased by 11% to 46,000 (leisure makes up 70% of 
total visitors from this market). 
Visitor arrivals are 8.2% higher in the January-May 2008 
period, compared to same period in 2007. 
Visitor nights (International Visitor Survey Tourism Research 
Australia) fell 7.4% to 1.8 million in the 12 months to March 
2008 compared with the same period in 2007. 
Total inbound economic value (TIEV) increased by 13% to 
$333 million in the year ending March 2008. 
Leisure inbound economic value (Leisure TIEV) increased  
13% to $227 million in the year ending March 2008. 

Market commentary 
Inbound arrivals from South Africa are forecast to increase by 7.5% in 2008 and grow at an average of 4.6% each year over the 
2007-2017 forecasting period. 

Currently the South Africa-Australia route is one of the most restricted aviation markets to Australia. Bilateral talks were held in 
July 2008 that allow new services by both Australian airlines and South African Airways. Qantas are expected to increase the 
number of available seats by 40% over the next two years. 

There are only ten direct air services per week between South Africa and Australia and capacity had been growing more slowly 
than other routes. As a result, fares to Australia are amongst the highest of all outbound fares. In addition, the current pricing 
conditions due to high oil prices are exacerbating the situation. 

Air services arrangements have recently concluded, with increased capacity already taken up by Qantas.  Virgin Australia also 
will begin 5 services per week from Sydney to Johannesburg from October 2009, potentially lifting growth significantly  in 
South African arrivals.  

This outcome will lead to increased competition and a reduction in airfares, which is important for this price sensitive market. It 
also will assist in Australia competing with Asia and the Middle East for South African tourists with airlines from these regions 
significantly increased marketing efforts since 2006. These destinations are considered as ‘exotic and different’ while Australia 
is considered more similar to South Africa. 

Assisting growth, the Australian Consulate office report they have been issuing around 200 visas a day for the 'Look, See, 
Decide' market. This market constitutes South African residents who visit Australia to inform their decision to later migrate. 

However, a few new operators are launching Australian products in South Africa and existing tour operators remain upbeat 
about growth prospects. 
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Table 36 International visitor arrivals: South Africa 
Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   7   16   21   1   45 6.0 26.2 1.2 10.0 0.1 n.a. n.a.
1998   9   17   29   1   57 26.0 27.6 1.6 12.7 0.2 n.a. n.a.
1999   10   17   29   1   58 1.8 25.9 1.5 13.9 0.2 0.2 3 495
2000   10   17   30   2   59 2.7 27.5 1.6 11.8 0.2 0.2 3 987
2001   10   17   27   1   55 -7.7 20.5 1.1 19.0 0.2 0.2 4 439
2002   9   16   24   2   51 -7.2 30.4 1.5 13.7 0.2 0.3 5 826
2003   9   16   26   2   53 3.4 38.8 2.0 9.6 0.2 0.4 8 119
2004   9   17   22   2   50 -4.3 31.9 1.6 13.1 0.2 0.4 7 375
2005   11   19   21   2   52 4.1 28.8 1.5 16.5 0.3 0.3 5 879
2006   12   20   23   2 57 8.4 28.3 1.6 15.4 0.2 0.3 4 995
2007   13   22   26   3 63 11.4 26.1 1.7 16.3 0.3 0.3 4 885
2008   13   18   35   3   68 7.5 25.3 1.7 16.6 0.3 0.3 4 850
2009   13   19   37   3   72 5.2 25.1 1.8 16.7 0.3 0.3 4 522
2010   14   20   38   3   75 5.0 24.9 1.9 17.1 0.3 0.3 4 562
2011   14   20   40   3   78 3.0 24.8 1.9 17.1 0.3 0.4 4 593
2012   15   21   41   3   80 3.3 24.6 2.0 17.2 0.3 0.4 4 614
2013   15   22   42   4   83 3.6 24.4 2.0 17.3 0.3 0.4 4 620
2014   16   23   44   4   86 4.0 24.2 2.1 17.4 0.4 0.4 4 613
2015   17   24   46   4   90 4.4 24.0 2.2 17.4 0.4 0.4 4 608
2016   17   25   48   4   94 4.7 23.8 2.2 17.5 0.4 0.4 4 606
2017   18   26   51   4   99 5.1 23.6 2.3 17.6 0.4 0.5 4 607

Growth 
1997-2007 5 6 5 2 18  - 0 0 6 0 n.a. n.a.
2007-2017 6 4 25 1 36  - -2 1 1 0 0 -278
Growth (%)
1997-2007 73.8 40.0 21.3 237.5 40.4  - -0.1 40.3 62.3 127.7 n.a. n.a.
2007-2017 44.5 17.8 97.0 46.1 56.5  - -9.6 41.5 8.0 52.9 47.6 -5.7
Compound annual 
growth rate (%)
1997-2007 5.7 3.4 1.9 12.9 3.5  - 0.0 3.4 5.0 8.6 n.a. n.a.
2007-2017 3.7 1.7 7.0 3.9 4.6  - -1.0 3.5 0.8 4.3 4.0 -0.6

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008
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Rest of World 
Table 37  International visitor arrivals: Rest of the World 

Business VFR a Holiday Other Total Total Average Total Nights in Nights in TIEV c TIEV

change nights nights HMGSA b HMGSA Total per visitor
thousands per cent millions per cent millions 2007$b 2007$

1997   21   35   91   10   157 4.3 23.4 3.7 19.0 0.7 n.a. n.a.
1998   20   38   105   11   174 10.9 21.2 3.7 12.4 0.5 n.a. n.a.
1999   21   38   118   13   190 9.5 19.9 3.8 13.9 0.5 0.7 3 509
2000   27   42   129   13   212 11.1 21.9 4.6 12.4 0.6 0.9 4 063
2001   23   39   121   15   198 -6.5 23.8 4.7 13.1 0.6 0.7 3 594
2002   20   31   104   12   167 -15.5 27.9 4.7 7.7 0.4 0.6 3 755
2003   20   32   100   12   165 -1.6 21.3 3.5 16.9 0.6 0.5 2 749
2004   22   33   103   14   171 3.9 26.9 4.6 10.6 0.5 0.6 3 286
2005   28   36   104   17   184 7.6 27.0 5.0 11.5 0.6 0.7 3 877
2006   33   38   111   21   203 10.2 28.2 5.7 12.7 0.7 0.7 3 632
2007   33   39   120   24   218 7.4 28.3 6.2 12.4 0.8 0.8 3 500
2008   42   61   118   10   231 6.0 25.5 5.9 12.8 0.8 0.7 3 200
2009   45   65   126   11   247 6.9 25.1 6.2 12.6 0.8 0.7 2 995
2010   48   68   132   11   260 5.3 24.9 6.5 13.0 0.8 0.8 3 032
2011   50   72   139   12   273 5.2 24.7 6.7 13.0 0.9 0.8 3 061
2012   53   76   147   12   288 5.2 24.5 7.0 13.0 0.9 0.9 3 083
2013   56   80   154   13   302 5.1 24.2 7.3 13.0 1.0 0.9 3 092
2014   59   84   162   14   318 5.1 24.0 7.6 13.1 1.0 1.0 3 092
2015   61   88   170   14   334 5.0 23.8 7.9 13.1 1.0 1.0 3 091
2016   65   92   179   15   351 5.0 23.6 8.3 13.1 1.1 1.1 3 092
2017   68   97   187   16   368 4.9 23.4 8.6 13.2 1.1 1.1 3 093

Growth 
1997-2007 12 5 29 15 61  - 5 2 -7 0 n.a. n.a.
2007-2017 34 57 67 -9 150  - -5 2 1 0 0 -407
Growth (%)
1997-2007 59.2 13.1 32.1 148.1 38.8  - 20.9 67.8 -34.7 9.5 n.a. n.a.
2007-2017 102.4 145.6 55.7 -35.5 68.9  - -17.6 39.2 6.1 47.8 49.3 -11.6
Compound annual 
growth rate (%)
1997-2007 4.8 1.2 2.8 9.5 3.3  - 1.9 5.3 -4.2 0.9 n.a. n.a.
2007-2017 7.3 9.4 4.5 -4.3 5.4  - -1.9 3.4 0.6 4.0 4.1 -1.2

Numbers shaded are forecasts. 

a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments

c Total inbound economic value, real, base = quarter 1 2008

In 2004, the largest countries/regions providing arrivals to Australia from this group were New Caledonia (20%), 
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Domestic tourism 
Macroeconomic assumptions 

2003 2004 2005 2006 2007 2008 2009 2010 2011

GDP growth % 3.1 3.9 2.9 2.7 4.3 2.9 2.8 3.4 3.1
Retail sales % 5.8 2.3 2.7 3.5 2.3 4.2 3.2 3.9 4.5
Wages % 1.9 1.4 2.1 0.8 2.2 2.1 2.2 1.8 1.8
Disp. income % 4.0 5.2 4.9 3.3 5.2 3.4 2.0 3.0 3.0
Cons. spend % 5.0 4.5 2.4 3.8 2.5 2.3 3.1 2.9 2.9
Inflation % 2.8 2.3 2.7 3.6 2.4 4.2 3.2 2.6 2.6
USD Home currency 0.65 0.74 0.76 0.75 0.84 0.94 0.89 0.85 0.85
NZD Home currency 1.12 1.11 1.08 1.16 1.14 1.23 1.29 1.27 1.26
population m 19.8 19.9 20.1 20.3 20.5 20.6 20.8 20.9 21.1
Sources: IMF IFS; Access Economic Retail Forecasts, May 2008; Consensus Forecasts, July 2008. 
Numbers shaded are forecasts.  

Market commentary 
Higher than previously expected in oil prices have led to downward revisions in the number of domestic trips and 
nights for 2008 and 2009. Airlines have responded to increasing oil prices by raising airfares and curtailing 
expansion plans. Higher oil prices are also making travel by road more costly. 

During early to mid 2008 Qantas and Virgin Blue announced significant changes to their domestic fleet expansion 
plans. The airlines are accelerating the retirement of older less fuel efficient aircraft and delaying the delivery of 
new aircraft. Services to less profitable routes are being reduced or cut altogether. Some airfares are also 
increasing travel costs for some consumers with new charges being applied to services that previously were free. 

However, increases in incomes and a robust labour market are expected to support modest growth in domestic 
trips. The number of domestic trips is forecast to rise by 2% to 75.3 million and by a further 3.5% to 77.9 million in 
2009. This represents a downward revision from the previous forecast growth rates of 3.8% and 4.7% in 2008 and 
2009 respectively. Continuing high petrol prices are making the cost of domestic travel by both car and air more 
expensive, and reducing the amount of income available for discretionary spending. These trends will place 
downward pressure on both the number and duration of domestic tourism trips. 

With domestic air travel demand increasing (particularly short-haul), the average duration of domestic trips is 
forecast to decline in 2008 and 2009. Despite the expected increases in the cost of some airfares (related to higher 
fuel prices), air travel is expected to increase its price competitiveness compared to road travel. As a result, 
domestic visitor nights are forecast to fall by 3% to 280 million in 2008 and by 2.7% to 272 million in 2009.  

Increases in travel costs are assumed to have a greater negative impact on the travel activity of lower income 
households. With the travel behaviours of higher income households less affected by higher, average expenditure 
per night and per trip is expected to increase in 2008. As a result, Total Domestic Economic Value (TDEV) is 
forecast to increase at a higher rate than both nights and trips: by 2.5% to $67.3 billion in 2008 in real terms.  

In the long term, domestic tourism will continue to face intense competitive pressure from other goods and 
services including overseas travel. As a result, the number of domestic tourism trips is forecast to increase below 
Australian population growth (ABS Cat. No. 3222.0,  Scenario B, 1.0%) from 2014 to 2017, suggesting that 
domestic overnight travel propensities will revert to the long term declining trend in the last part of the projection 
period.   

The outlook for domestic visitor nights is less positive, with nights forecast to fall at an annual average rate of 
0.3% per year between 2007 and 2017 to reach 280 million. TDEV is forecast to grow at an average annual rate of 
0.9% a year between 2007 and 2017 to reach $71.9 billion in real terms. 

The current economic environment suggests more downside than upside risk to these forecasts. At the time of 
writing, (July 2008), business surveys and key consumption indicators (including retail sales) point to further 
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slowing of the Australian economy. This combined with a volatile (but falling) stock market, expected falls in 
housing prices and continued high fuel prices could negatively impact on discretionary spending on items such as 
domestic travel. Further cutbacks to domestic aviation capacity, and correspondingly higher airfares, would also 
lead to a more negative outlook for domestic tourism activity than portrayed in this set of forecasts.   

Domestic leisure tourism and fuel prices 
 
The recent sharp rise in world oil prices is expected to have a negative impact on domestic tourism activity. The 
importance of fuel is highlighted by fuel’s high share (10.9%) of total domestic overnight travel expenditure 
(valued at $44.5 billion in the year ending March 2008, excluding motor vehicle purchases). Expenditure on 
domestic airfares for travel in Australian by domestic residents represents an even higher share (12%) for the same 
period.  
 
Over the past decade, domestic tourism has been characterised by increasing air travel activity at the expense of 
road travel. In the period from 1998 to the year ending March 2008, air transport by domestic tourists (combining 
day and overnight travel) increased 5.1% on average each year, while travel by ‘private or company vehicle’ 
decreased at an average annual rate of 0.7%.  
 
Domestic tourism travel by car remains by far the major mode of transport for Australian residents travelling in 
Australia, holding an 85% share, compared to the 8.4% share for air travel for the 12 month period to March 2008. 
Over the past decade, domestic tourism has been characterised by increasing air travel activity at the expense of 
road travel. In the period from 1998 to the year ending March 2008, air transport by domestic tourists (combining 
day and overnight travel) increased 5.1% on average each year, while travel by ‘private or company vehicle’ 
decreased at an average annual rate of 0.7%.  
 
The strong growth in tourism air demand correlates with the growth in total domestic aviation supply, with 
available seat capacity increasing at an average annual rate of 5.6% over the past decade. Although aviation 
supply has grown rapidly, demand for Australian air travel also increased strongly, leading to growth in the 
domestic passenger load factor to record levels (Figure 7).   
 
Figure 7  Domestic aviation supply and profitability   
 

 
 
Source: Bureau of Infrastructure, Transport and Regional Economics, Aviation Statistics, Domestic Airline Activity 
 
Increased profitability on domestic routes led to Australian domestic carriers, notably Qantas and Virgin Blue, 
announcing further substantial new investment in domestic aviation capacity.  Combined with the emergence of 
Tiger Airways as a new player on the domestic aviation market, domestic aviation capacity was initially projected 
to increase strongly over the three year period to 2010.  This growth is on top of the already strong 12.2% growth 
in domestic aviation supply in the January-May 2008 period (compared with the same period in 2007). 
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However, record high fuel prices continue to negatively impact on consumers’ available discretionary expenditure 
and on airline profitability. Continued near-record oil prices in recent months have led to many carriers 
announcing changes to previously announced expansion plans, particularly on the higher risk international routes.  
On intra-Australian routes, domestic passenger load factors have also fallen from record levels in recent months 
(see Figure 7).  
 
In response, several operators announced in mid 2008 downward revisions to their domestic expansion plans. 
However, domestic aviation capacity will still expand strongly over the next few years.  In the absence of 
significant changes to fleet expansion plans, higher domestic aviation supply and associated increased 
competition will place downward pressure on domestic airfares.   
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Table 38 Domestic Tourism, 1998 to 2017 
Business Holiday VFR a Other Visitor nights Total TDEV c TDEV

Total change change (real) change
thousands per cent thousands per cent $billions per cent

1998   46 685   139 571   88 899   18 303   293 458 -   73 811 - 62.6             -
1999   44 195   143 975   86 881   19 215   294 266 0.3  72 981 -1.1 65.2             4.1
2000   44 705   144 375   84 896   19 406   293 382 -0.3  73 771 1.1 67.5             3.5

2001   42 345   140 616   85 778   20 905   289 644 -1.3  74 585 1.1 64.9             -3.8
2002   45 999   138 381   92 814   21 463   298 657 3.1  75 339 1.0 66.1             1.8
2003   42 805   134 900   97 544   18 863   294 112 -1.5  73 621 -2.3 63.1             -4.5

2004   41 790   134 257   101 898   18 931   296 876 0.9  74 301 0.9 62.2             -1.4
2005   40 792   128 122   88 132   18 814   275 860 -7.1  69 924 -5.9 61.6             -1.0
2006   40 949   137 347   91 710   15 654   285 660 3.6  73 564 5.2 63.2             2.5
2007   44 130   141 308   87 203   15 819   288 460 1.0  73 800 0.3 65.7             4.0

2008   44 151   135 544   84 171   15 797   279 662 -3.0  75 303 2.0 67.3             2.5
2009   44 220   130 484   81 345   16 011   272 059 -2.7  77 906 3.5 68.8             2.2
2010   44 284   130 407   81 250   16 155   272 098 0.0  79 340 1.8 69.8             1.4

2011   44 346   131 036   81 803   16 257   273 442 0.5  80 197 1.1 70.2             0.6
2012   44 403   131 592   82 197   16 329   274 521 0.4  81 044 1.1 70.5             0.5
2013   44 457   132 071   82 709   16 379   275 616 0.4  81 867 1.0 70.8             0.4
2014   44 507   132 465   83 437   16 415   276 825 0.4  82 587 0.9 71.0             0.3

2015   44 555   132 781   84 291   16 439   278 066 0.4  83 308 0.9 71.2             0.3
2016   44 595   132 961   85 194   16 455   279 205 0.4  84 008 0.8 71.6             0.5
2017   44 635   133 140   86 107   16 471   280 353 0.4  84 683 0.8 71.9             0.5

Growth in DVN b

2002-2007 -1869 2927 -5611 -5644 -10197  - -1539  - 0 -
2007-2012 273 -9716 -5006 510 -13939  - 7244  - 5 -

2012-2017 232 1548 3910 142 5832  - 3639  - 1 -
Growth (%) in DVN
2002-2007 -4.1 2.1 -6.0 -26.3 -3.4  - -2.0  - -0.6 -

2007-2012 0.6 -6.9 -5.7 3.2 -4.8  - 9.8  - 7.4 -
2012-2017 0.5 1.2 4.8 0.9 2.1  - 4.5  - 2.0 -
Compound annual 
growth rate (%)

1998-2007 -0.6 0.1 -0.2 -1.6 -0.2  - 0.0  - 0.5 -
2007-2017 0.1 -0.6 -0.1 0.4 -0.3 - 1.4  - 0.9 -
a Visiting friends and relatives

b Domestic visitor nights

c Total domestic economic value, base = quarter 1 2008
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Table 39 Domestic visitor nights in hotels, motels, guesthouse and serviced apartments 
Business Holiday VFR a Other Total Total HMGSA b Share 

change share change
thousands per cent per cent per cent

1999   24 266   40 283   6 166   2 801   73 516 3.2 25.0 3.0
2000   23 252   38 744   6 570   2 731   71 297 -3.0 24.3 -2.7
2001   24 037   40 302   6 809   2 997   74 145 4.0 25.6 5.3
2002   24 502   39 356   6 746   3 186   73 790 -0.5 24.7 -3.5
2003   25 229   40 039   7 596   2 981   75 845 2.8 25.8 4.4
2004   24 051   43 531   8 133   3 244   78 959 4.1 26.6 3.1
2005   23 039   41 898   8 683   3 658   77 278 -2.1 28.0 5.3
2006   23 385   42 562   8 316   3 111   77 374 0.1 27.1 -3.3
2007   25 603   44 239   9 264   3 220   82 326 6.4 28.5 5.4
2008   26 058   44 177   9 209   3 311   82 756 0.5 29.6 3.7
2009   26 751   44 525   9 185   3 371   83 832 1.3 30.8 4.1
2010   27 058   44 944   9 266   3 417   84 685 1.0 31.1 1.0
2011   27 231   45 567   9 422   3 473   85 693 1.2 31.3 0.7
2012   27 430   46 333   9 591   3 505   86 859 1.4 31.6 1.0
2013   27 641   47 123   9 782   3 534   88 081 1.4 32.0 1.0
2014   27 879   48 004   10 023   3 562   89 467 1.6 32.3 1.1
2015   28 137   48 939   10 296   3 589   90 961 1.7 32.7 1.2
2016   28 421   50 008   10 597   3 616   92 642 1.8 33.2 1.4
2017   28 739   51 152   10 924   3 645   94 460 2.0 33.7 1.5

Growth in HMGSA nights    
2002-2007 1101 4883 2518 34 8536  - 4 -
2007-2012 1827 2094 327 285 4533  - 3 -
2012-2017 1309 4819 1333 140 7601  - 2 -
Growth (%) in DVN
2002-2007 4.5 12.4 37.3 1.1 11.6  - 15.5  -
2007-2012 7.1 4.7 3.5 8.9 5.5  - 10.9 -
2012-2017 4.8 10.4 13.9 4.0 8.8  - 6.5 -
Compound annual 
growth rate (%)
1998-2007 1.1 1.6 3.1 3.5 1.6  - 1.8  -
2007-2017 1.2 1.5 1.7 1.2 1.4  - 1.7 -
a Visiting friends and relatives

b Hotels, motels, guesthouses, and serviced apartments
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Table 40 Domestic visitor nights in New South Wales a 

 
 
Table 41 Domestic visitor nights in Victoria a 

 

Business Holiday VFRb Other c Total
thousands

1998  13 679  45 746  30 345  5 092  94 862
1999  13 314  43 832  31 160  5 561  93 866
2000  13 171  45 908  28 415  5 065  92 559
2001  12 803  41 524  29 973  5 147  89 447
2002  13 227  42 516  32 468  5 058  93 269
2003  12 925  39 771  31 042  4 451  88 188
2004  11 572  38 574  34 022  5 010  89 179
2005  11 426  37 437  28 486  5 101  82 450
2006  10 734  40 642  30 267  4 554  86 197
2007  10 387  40 444  27 881  4 464  83 176
2008  10 410  38 784  26 911  4 475  80 581
2009  10 426  37 336  26 008  4 536  78 306
2010  10 441  37 314  25 978  4 577  78 310
2011  10 456  37 494  26 154  4 606  78 710
2012  10 469  37 653  26 281  4 626  79 029
2013  10 482  37 790  26 444  4 640  79 357
2014  10 494  37 903  26 677  4 650  79 724
2015  10 505  37 993  26 950  4 657  80 106
2016  10 514  38 045  27 239  4 662  80 460
2017  10 524  38 096  27 531  4 666  80 817
Numbers shaded are forecasts

a Forecasts assume no change in market share by State and Territory

b Visiting friends and relatives

c "Other" visitor nights for historic data may differ from that published in NVS publications as

it includes visitor nights for which the respondent was not specifically asked a purpose.

Business Holiday VFRb Other c Total
thousands

1998  7 669  26 979  18 999  2 072  55 718
1999  6 802  26 675  16 754  2 334  52 565
2000  7 453  25 916  17 562  3 108  54 039
2001  7 504  27 252  17 733  3 259  55 747
2002  7 359  25 423  19 877  4 025  56 684
2003  7 496  24 872  19 923  2 601  54 892
2004  7 120  25 284  19 803  2 664  54 872
2005  6 598  24 643  17 390  2 488  51 119
2006  6 794  25 298  18 783  2 576  53 452
2007  7 924  25 620  17 588  2 111  53 244
2008  7 941  24 568  16 976  2 116  51 603
2009  7 954  23 651  16 406  2 145  50 156
2010  7 965  23 637  16 387  2 164  50 155
2011  7 976  23 751  16 499  2 178  50 405
2012  7 987  23 852  16 578  2 188  50 605
2013  7 996  23 939  16 682  2 194  50 811
2014  8 006  24 010  16 829  2 199  51 044
2015  8 014  24 068  17 001  2 202  51 285
2016  8 021  24 100  17 183  2 205  51 509
2017  8 029  24 133  17 367  2 207  51 735
Numbers shaded are forecasts

a Forecasts assume no change in market share by State and Territory

b Visiting friends and relatives

c "Other" visitor nights for historic data may differ from that published in NVS publications as

it includes visitor nights for which the respondent was not specifically asked a purpose.
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Table 42 Domestic visitor nights in Queensland a 

 
 
Table 43 Domestic visitor nights in South Australia a 

 

Business Holiday VFRb Other c Total
thousands

1998  10 576  35 235  20 120  3 727  69 658
1999  11 244  40 340  20 420  6 080  78 083
2000  10 780  38 132  20 166  5 009  74 087
2001  9 720  39 843  20 008  5 430  75 002
2002  10 083  39 535  20 849  5 875  76 342
2003  9 683  39 759  24 484  4 914  78 839
2004  9 706  39 110  24 758  4 621  78 196
2005  10 802  36 851  21 796  5 423  74 872
2006  11 045  37 736  22 674  3 755  75 210
2007  10 646  40 389  21 953  4 082  77 069
2008  10 669  38 731  21 190  4 092  74 683
2009  10 686  37 285  20 478  4 148  72 597
2010  10 702  37 263  20 454  4 185  72 605
2011  10 716  37 443  20 594  4 212  72 965
2012  10 730  37 602  20 693  4 230  73 255
2013  10 743  37 739  20 822  4 243  73 547
2014  10 756  37 851  21 005  4 252  73 864
2015  10 767  37 942  21 220  4 259  74 187
2016  10 777  37 993  21 447  4 263  74 480
2017  10 786  38 044  21 677  4 267  74 775
Numbers shaded are forecasts

a Forecasts assume no change in market share by State and Territory

b Visiting friends and relatives

c "Other" visitor nights for historic data may differ from that published in NVS publications as

it includes visitor nights for which the respondent was not specifically asked a purpose.

Business Holiday VFRb Other c Total
thousands

1998  3 231  8 858  6 299  1 844  20 232
1999  2 643  8 895  6 186  1 548  19 272
2000  4 058  9 702  5 943  1 547  21 251
2001  2 663  8 965  6 059  1 821  19 508
2002  3 092  8 769  6 778  1 785  20 424
2003  3 705  8 645  7 046  1 750  21 146
2004  3 638  8 882  7 337  1 823  21 680
2005  2 445  8 626  5 790  1 791  18 653
2006  2 765  8 959  5 904  1 447  19 075
2007  2 981  9 061  5 910  1 155  19 107
2008  2 988  8 689  5 704  1 158  18 539
2009  2 992  8 365  5 513  1 174  18 044
2010  2 997  8 360  5 507  1 184  18 047
2011  3 001  8 400  5 544  1 192  18 137
2012  3 005  8 436  5 571  1 197  18 208
2013  3 008  8 466  5 605  1 201  18 281
2014  3 012  8 492  5 655  1 203  18 361
2015  3 015  8 512  5 713  1 205  18 445
2016  3 018  8 523  5 774  1 206  18 521
2017  3 020  8 535  5 836  1 207  18 598
Numbers shaded are forecasts

a Forecasts assume no change in market share by State and Territory

b Visiting friends and relatives

c "Other" visitor nights for historic data may differ from that published in NVS publications as

it includes visitor nights for which the respondent was not specifically asked a purpose.
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Table 44 Domestic visitor nights in Western Australia a 

 
 
Table 45 Domestic visitor nights in Tasmania a 

 

Business Holiday VFRb Other c Total
thousands

1998  6 801  12 863  6 533  3 574  29 770
1999  5 349  14 653  7 083  2 134  29 219
2000  4 834  14 583  7 078  2 361  28 857
2001  5 145  12 878  6 870  3 175  28 068
2002  6 197  12 757  7 871  2 924  29 748
2003  5 086  13 226  8 824  2 860  29 997
2004  6 001  13 534  8 195  3 272  31 002
2005  5 449  12 080  8 483  2 410  28 422
2006  5 820  13 830  7 905  2 116  29 671
2007  7 533  15 001  7 657  2 492  32 684
2008  7 550  14 385  7 391  2 498  31 824
2009  7 561  13 848  7 143  2 532  31 084
2010  7 572  13 840  7 134  2 555  31 102
2011  7 583  13 907  7 183  2 571  31 244
2012  7 593  13 966  7 217  2 582  31 358
2013  7 602  14 017  7 262  2 590  31 471
2014  7 611  14 059  7 326  2 596  31 591
2015  7 619  14 092  7 401  2 600  31 712
2016  7 625  14 111  7 481  2 602  31 820
2017  7 632  14 130  7 561  2 605  31 928
Numbers shaded are forecasts

a Forecasts assume no change in market share by State and Territory

b Visiting friends and relatives

c "Other" visitor nights for historic data may differ from that published in NVS publications as

it includes visitor nights for which the respondent was not specifically asked a purpose.

Business Holiday VFRb Other c Total
thousands

1998  1 199  4 980  2 655   342  9 177
1999  1 363  4 556  2 136   461  8 517
2000  1 078  4 449  2 187   425  8 139
2001   998  4 356  1 951   666  7 970
2002  1 670  4 579  1 905   622  8 775
2003  1 207  4 829  2 605  1 007  9 647
2004  1 286  5 029  3 474   475  10 263
2005  1 145  4 442  2 555   408  8 550
2006   999  5 493  2 295   647  9 434
2007  1 320  5 797  2 622   481  10 219
2008  1 323  5 559  2 531   482  9 895
2009  1 325  5 352  2 446   489  9 611
2010  1 327  5 348  2 443   493  9 611
2011  1 329  5 374  2 460   496  9 659
2012  1 330  5 397  2 471   498  9 697
2013  1 332  5 417  2 487   500  9 736
2014  1 334  5 433  2 509   501  9 776
2015  1 335  5 446  2 534   502  9 817
2016  1 336  5 453  2 562   502  9 853
2017  1 337  5 460  2 589   503  9 890
Numbers shaded are forecasts

a Forecasts assume no change in market share by State and Territory

b Visiting friends and relatives

c "Other" visitor nights for historic data may differ from that published in NVS publications as

it includes visitor nights for which the respondent was not specifically asked a purpose.
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Table 46 Domestic visitor nights in Northern Territory a 

 
 
Table 47 Domestic visitor nights in Australian Capital Territory a 

 

Business Holiday VFRb Other c Total
thousands

1998  2 464  2 467  1 490  1 263  7 683
1999  1 532  3 173   909   817  6 430
2000  1 905  3 825  1 074  1 110  7 914
2001  2 259  3 031   845  1 040  7 174
2002  2 439  3 235  1 035   810  7 518
2003  1 448  2 635  1 056  1 002  6 141
2004  1 410  2 612  1 780   720  6 522
2005  1 321  2 903  1 167   938  6 329
2006  1 184  3 693  1 531   470  6 877
2007  1 632  3 919  1 107   502  7 159
2008  1 636  3 758  1 069   503  6 966
2009  1 638  3 618  1 033   510  6 799
2010  1 641  3 616  1 031   515  6 802
2011  1 643  3 633  1 038   518  6 832
2012  1 645  3 649  1 043   520  6 857
2013  1 647  3 662  1 050   522  6 881
2014  1 649  3 673  1 059   523  6 904
2015  1 651  3 682  1 070   524  6 926
2016  1 652  3 687  1 081   524  6 944
2017  1 654  3 691  1 093   525  6 963
Numbers shaded are forecasts

a Forecasts assume no change in market share by State and Territory

b Visiting friends and relatives

c "Other" visitor nights for historic data may differ from that published in NVS publications as

it includes visitor nights for which the respondent was not specifically asked a purpose.

Business Holiday VFRb Other c Total
thousands

1998  1 003  1 481  2 395   374  5 253
1999  1 948  1 593  2 233   189  5 963
2000  1 427  1 842  2 447   751  6 467
2001  1 247  1 830  2 305   368  5 749
2002  1 468  1 522  2 027   365  5 382
2003  1 239  1 153  2 566   277  5 235
2004  1 045  1 188  2 529   345  5 107
2005  1 565  1 125  2 457   254  5 400
2006  1 570  1 435  2 343   265  5 612
2007  1 672  1 321  2 493   358  5 844
2008  1 676  1 267  2 406   359  5 708
2009  1 678  1 219  2 326   364  5 587
2010  1 681  1 219  2 323   367  5 589
2011  1 683  1 225  2 339   369  5 616
2012  1 685  1 230  2 350   371  5 636
2013  1 687  1 234  2 365   372  5 658
2014  1 689  1 238  2 385   373  5 686
2015  1 691  1 241  2 410   374  5 715
2016  1 693  1 243  2 436   374  5 745
2017  1 694  1 244  2 462   374  5 774
Numbers shaded are forecasts

a Forecasts assume no change in market share by State and Territory

b Visiting friends and relatives

c "Other" visitor nights for historic data may differ from that published in NVS publications as

it includes visitor nights for which the respondent was not specifically asked a purpose.
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Outbound tourism 
Short-term departures are forecast to increase by 9.9% to reach 6 million in 2008. Departures to all major 
destinations are forecast to grow by more than 4% in 2008, with the strongest growth expected to Indonesia (30%), 
Fiji (20%) and Thailand (15%). 

Increases in world oil prices are placing downward pressure on the profitability of the international airline industry. 
However, the high load factors on most routes servicing Australia decreases the likelihood of significant reductions 
in capacity on these routes. These load factors are receiving considerable support from the increasing propensity of 
Australian residents to travel overseas that has been stimulated by the high value of the Australian dollar and the 
continued strength of domestic employment.  

Compared to the basket of currencies of Australia’s major trading partners (as measured by the Trade Weighted 
Index), the Australian dollar rose by an average of 7.1% in the year to June 2008. 

Over the long run (2007 to 2017) departures are forecast to grow at an average annual rate of around 5.4% to reach 
9.3 million, 6% higher than the forecast for inbound visitor arrivals of 8.7 million in 2017. 

Australia is currently a net exporter of tourism. The latest Tourism Satellite Accounts (ABS Cat. No. 5249.0) shows 
that in 2006-07, exports of tourism goods and services exceeded imports of tourism goods and services by $327 
million after showing a tourism trade deficit of $235 million in 2005-06. The TFC do not forecast the value of 
tourism imports but since growth in outbound departures is forecast to exceed inbound arrivals in each of the next 
ten years. Australia will probably become a net tourism importer in the period to 2017. 

Figure 8  Exports and imports of tourism goods and services 
 

 
Source: ABS - Tourism Satellite Account, Australian National Accounts - 5249.0, 2006/07 
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Table 48 Short term resident departures by market, calendar year, 1996 to 2017 
New United United Hong Other Other Total

Business VFR Holiday Other Total Zealand States Kingdom Indonesia Kong Singapore Thailand Malaysia Fiji China Asia Europe Other Total change
thousands thousands per cent

1997   637   697  1 373   226  2 933   407   352   322   311   156   105   89   98   76   72   290   314   339  2 933 3.4
1998   619   753  1 494   294  3 161   470   323   322   350   147   123   136   112   99   82   292   346   359  3 161 7.8
1999   667   800  1 467   277  3 210   489   347   313   281   144   141   137   120   115   83   310   349   382  3 210 1.5
2000   726   888  1 565   319  3 498   528   396   339   280   155   153   151   135   75   93   357   402   434  3 498 9.0
2001   687   851  1 522   382  3 443   599   294   301   289   150   160   166   117   94   109   364   384   416  3 443 -1.6
2002   696   880  1 479   406  3 461   597   300   318   242   141   149   169   110   128   137   385   394   391  3 461 0.5
2003   692   905  1 422   369  3 388   663   297   313   186   115   124   128   101   145   114   400   384   417  3 388 -2.1
2004   821  1 107  2 032   408  4 369   816   376   375   335   153   159   188   144   175   182   503   474   488  4 369 28.9
2005   891  1 207  2 229   429  4 756   836   427   404   320   186   188   203   160   197   235   555   515   531  4 756 8.9
2006   926  1 245  2 333   437  4 941   865   441   413   195   196   211   288   168   202   251   583   563   564  4 941 3.9
2007   973  1 301  2 716   472  5 462   902   479   428   283   207   221   374   181   200   284   682   605   615  5 462 10.6
2008  1 053  1 435  3 007   508  6 004   934   529   446   367   223   235   431   192   240   305   777   635   689  6 004 9.9
2009  1 120  1 555  3 280   529  6 484   966   599   492   399   236   251   453   211   252   331   863   693   737  6 484 8.0
2010  1 177  1 664  3 534   542  6 917   987   655   533   435   247   263   480   225   264   362   939   745   782  6 917 6.7
2011  1 234  1 778  3 792   559  7 364  1 002   702   570   470   255   274   508   239   279   395  1 031   806   832  7 364 6.5
2012  1 283  1 881  4 016   587  7 768  1 019   737   604   490   263   279   527   249   296   428  1 127   870   880  7 768 5.5
2013  1 314  1 962  4 194   608  8 079  1 036   768   631   507   270   285   544   259   314   458  1 188   910   909  8 079 4.0
2014  1 345  2 045  4 375   629  8 393  1 053   798   656   523   278   291   560   270   333   491  1 252   949   939  8 393 3.9
2015  1 370  2 122  4 544   647  8 682  1 071   826   678   538   287   297   577   280   351   522  1 306   985   964  8 682 3.5
2016  1 394  2 198  4 712   664  8 969  1 088   854   697   554   295   303   594   291   370   556  1 359  1 020   987  8 969 3.3
2017  1 438  2 267  4 860   685  9 251  1 106   881   714   571   304   309   610   302   390   592  1 410  1 052  1 009  9 251 3.1

Growth 
1997-2007 336 604 1344 246 2530 495 127 106 -28 50 116 285 83 124 212 392 290 276 2530 -
2007-2017 465 966 2144 213 3788 204 402 286 288 97 88 236 121 190 307 728 447 394 3788 -
Growth (%)
1997-2007 52.8 86.6 97.9 108.7 86.3 121.7 36.2 32.9 -9.1 32.2 110.8 320.1 84.2 163.8 293.5 135.1 92.4 81.2 86.3 -
2007-2017 47.8 74.2 78.9 45.1 69.4 22.6 83.9 66.7 101.9 47.0 39.6 63.0 66.8 94.6 108.0 106.8 73.9 64.1 69.4 -
Compound annual 
growth rate (%)
1997-2007 4.3 6.4 7.1 7.6 6.4 8.3 3.1 2.9 -0.9 2.8 7.7 15.4 6.3 10.2 14.7 8.9 6.8 6.1 6.4  -
2007-2017 4.0 5.7 6.0 3.8 5.4 2.1 6.3 5.2 7.3 3.9 3.4 5.0 5.2 6.9 7.6 7.5 5.7 5.1 5.4 -
Numbers shaded are forecasts. 

Purpose of visit
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Table 49 Short term resident departures by market, financial year, 1996/97 to 2016/17

 

New United United Hong Other Other Total
Business VFR Holiday Other Total Zealand States Kingdom Indonesia Kong Singapore Thailand Malaysia Fiji China Asia Europe Other Total change

thousands thousands per cent
1996/97  617  693 1 318  209 2 837  410  338  304  280  177  99  84  102  75  59  279  304  326 2 837
1997/98  645  717 1 440  231 3 032  429  346  327  324  142  116  104  104  88  82  295  334  340 3 032 6.9
1998/99  629  779 1 471  310 3 189  477  324  306  349  143  134  138  112  104  82  305  340  376 3 189 5.2
1999/00  705  818 1 515  294 3 332  507  374  330  257  150  146  148  126  107  86  323  370  408 3 332 4.5
2000/01  724  919 1 584  351 3 577  575  373  323  295  157  154  158  135  70  101  371  410  456 3 577 7.4
2001/02  674  827 1 468  399 3 368  592  276  308  271  142  163  163  110  113  121  363  374  371 3 368 -5.9
2002/03  655  861 1 385  393 3 293  615  288  309  194  115  119  150  98  129  118  377  385  396 3 293 -2.2
2003/04  779 1 028 1 744  385 3 937  739  342  351  271  140  148  154  126  161  150  454  436  462 3 937 19.5
2004/05  864 1 170 2 143  415 4 591  843  395  385  344  173  176  187  156  189  214  533  495  502 4 591 16.6
2005/06  907 1 217 2 272  439 4 835  836  438  409  242  191  205  246  164  200  240  566  547  550 4 835 5.3
2006/07  948 1 261 2 470  449 5 127  883  451  415  231  200  208  332  172  194  269  631  562  579 5 127 6.0
2007/08 1 015 1 366 2 892  492 5 765  919  510  443  328  215  231  402  187  225  291  723  632  659 5 765 12.4
2008/09 1 088 1 490 3 133  519 6 230  950  562  468  382  229  243  441  201  246  317  816  663  712 6 230 8.1
2009/10 1 150 1 605 3 397  536 6 688  976  625  511  416  241  257  466  217  258  345  897  718  759 6 688 7.3
2010/11 1 207 1 716 3 653  551 7 126  994  677  551  451  251  268  493  232  271  377  981  775  806 7 126 6.6
2011/12 1 259 1 825 3 896  573 7 553 1 011  718  586  479  259  276  517  244  287  410 1 075  837  855 7 553 6.0
2012/13 1 299 1 919 4 099  598 7 914 1 027  751  617  498  266  282  535  254  304  442 1 155  889  894 7 914 4.8
2013/14 1 330 2 000 4 278  619 8 226 1 044  782  643  514  274  288  551  264  323  473 1 217  929  923 8 226 3.9
2014/15 1 358 2 080 4 453  638 8 529 1 062  811  666  530  282  294  568  275  341  505 1 277  967  951 8 529 3.7
2015/16 1 382 2 157 4 622  656 8 817 1 079  839  687  546  291  300  585  285  360  538 1 330 1 002  975 8 817 3.4
2016/17 1 416 2 230 4 781  675 9 102 1 097  867  705  562  299  306  601  296  379  573 1 383 1 036  997 9 102 3.2

Growth 
1996/1997-2006/2007 331 568 1151 240 2290 474 113 111 -48 23 109 247 71 119 210 352 258 253 2290 -
2006/2007-2016/2017 469 969 2311 226 3975 214 416 290 331 99 98 270 124 186 304 752 474 418 3975 -
Growth (%)
1996/1997-2006/2007 53.7 81.9 87.3 115.1 80.7 115.6 33.4 36.4 -17.2 12.9 109.4 293.5 69.2 158.5 356.4 126.1 84.8 77.7 80.7 -
2006/2007-2016/2017 49.4 76.8 93.6 50.4 77.5 24.2 92.3 69.9 142.8 49.6 46.9 81.3 71.8 95.9 113.2 119.2 84.3 72.2 77.5  -
Compound annual 
growth rate (%)
1996/1997-2006/2007 4.4 6.2 6.5 8.0 6.1 8.0 2.9 3.2 -1.9 1.2 7.7 14.7 5.4 10.0 16.4 8.5 6.3 5.9 6.1 -
2006/2007-2016/2017 4.1 5.9 6.8 4.2 5.9 2.2 6.8 5.4 9.3 4.1 3.9 6.1 5.6 7.0 7.9 8.2 6.3 5.6 5.9 -
Numbers shaded are forecasts. 

Purpose of visit




